SEO PowerSuite

Workflow

This guide will lead you through the main SEO
activities to help you efficiently organize your SEO
process and achieve top rankings that will generate
more sales.

The guide is meant for SEO PowerSuite users, so it
tells where to find or enter data in the SEO PowerSuite
tools.

However, the SEO advice you get here will certainly
help even if you're not using our tools yet.

To try SEO PowerSuite, just download the free
version at http://www.link-assistant.com/download.html
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http://www.link-assistant.co.uk/seo-workflow
http://www.link-assistant.co.uk/seo-workflow
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Create a winning SEO campaign
(your SEO PowerSuite workflow explained)

SEO PowerSuite is a comprehensive pack of 4 SEO tools, each dealing with a
particular aspect of SEO. The package has all you need to get top search engine
rankings and see your traffic and sales boost. Check out the step-by-step guide
below to create an SEO campaign that's a smashing success — and a snap.

Prepare
Improve
backlinks
Build quality Find target
backlinks keywords
Assess
Get rid of Check current
toxic links rankings
Optimize Fix on-site
pages issues
Improve
website

| 1.Find your target keywords

Decide on the keywords you'll be building your SEO campaign around.

Step 1: Get keyword ideas. Run Rank Tracker and follow the Wizard's
instructions to create your first project. Switch to the Keyword Research
workspace, and press (;J sugcest tO have hundreds of great keyword ideas
generated for you with the use of over a dozen keyword research methods.
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Step 2: Pick keywords with most profit-generating potential. Look at your
keywords’ KEI (Keyword Efficiency Index) to choose the most profitable keywords.

The terms with a green KEI are frequently searched for and have pretty low
competition. Simply put, these can bring you lots of visitors — while being
comparatively easy to rank for.
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| 2. Check your website’s rankings
Run a ranking check to see where your website currently stands.

Step 1: Select your target search engines and run the check. Press Q) st
in Rank Tracker and choose your target search engines to see your website’s

current ranks for the selected keywords.
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Step 2: Identify keywords you need to focus on. Take a look at your current
ranks — you may be ranking well for some terms already. Spot keywords your
website doesn't rank high for, and concentrate your SEO efforts on those.

AR ey (Compac Wire) AR K — rofd Radaond th Ve Nirpeiidd Aoded Today Top 1018 Asy Saarch [nging Top 30k & L )
= = KEl - AR
G o @ e T = BN e
. < Google Rank  Goagh Difference Brg S Rask Viahes! Diftoranca Beg S Dtereence
11 s bay solae 3 4 o o 24
. 1 0.
12 B Blwie o '] 14 0. L
13 oo aSaate pr b 14 | o o
14 B WAk fagh - ] -1 P 2 P
2 0.
1% dacvasdech i B Cooggad 3
15 ik basbdes 2 +F a3 4k 3
17 bl bl ¥ <t <t
-
T e ssdwan ; 2 g (] 1] o 0
19 B80 SORWNG PO 2 [V 12 i) o= 0+
4 I 4 &
3 0.
3 [
3

| 3. Detect on-site issues and fix them

Run a site audit to reveal errors and warnings that are holding your rankings
back.

Step 1: Scan your website. Run WebSite Auditor and enter your website’'s URL
to start the analysis.

Step 2: Find your site’s weak spots. Take a close look at the factors with
error and warning statuses. Switch between Details and Recommendation to see
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problem pages and get tips.

SEO Workflow

Make sure you fix errors and deal with warnings accordingly to make your

website search engine friendly.

l:‘.m.-lu C)Lﬂﬁ

G2 142 D 119

[ e e

2 Pagks with don slalus code

O Pags with So slabus code

O Pagii rad¥tied Bom Bddung
Redrects

O Pages wilth 302 recieed

O Pages Wil 200 recdiess

& Paghs wilh ookl e

O Prori Wil chnonir

Encodang and techaical faciors

Fages with 302 redirect

Factor status: m
(Aracts i [/ ely Musoh milled, Chac T Detads tadde

There are 302 redirects found on your websit
to see all redirects and make sure thattheir u From eede gt issuid. To make sune 3 rednech
Bé Fioad e A | A

The absence of 302 redirects does not gua

are set up comectly, check your website for

rm ierbeded of Jria S030ch engines might connue
WONE Aide Tt BNT pODUREY DEIAS SN Tl BT

About this SEO factor:

redirects are temporary so thg

| 4. Optimize your landing pages

Create relevant, keyword-rich content using specific optimization tips.

Step 1: Analyze your pages. Go to the Content Analysis module in WebSite

Auditor, select the page you'll be optimizing, and enter your keywords. Let the

software run a quick analysis of your page to get your page’s current

optimization rate, details on keyword usage and other SEO stats.
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Step 2: Follow optimization instructions. Pay attention to any factors with an
Error or Warning status. Switch to the Competitors tab for details on how your
top-ranking competitors are optimizing any given page element, and the
Recommendation tab to get specific, keyword- and page-targeted advice on how
to improve your page's optimization.
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| 5. Eliminate harmful links

Examine your backlink profile and get rid of the links that are dragging your
rankings down.

Step 1: Evaluate your backlink profile. Run SEO SpyGlass and enter your
website’s URL to collect your backlinks.

Go to the Link Penalty Risks tab, select your backlinks, and hit Q) wesete {0 see if
some of them may be doing your website more harm than good.
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Take a closer look at links with a penalty risk over 40% and examine these pages

to decide which of the links need to be removed.

Step 2: Get rid of bad links. If possible, reach out to webmasters of sites

spammy links come from, asking them to take the links down. If there’s a large

number of harmful backlinks in your profile, or if outreach proves ineffective, you

can tell Google to ignore these links by disavowing them.

To generate a disavow file in SEO SpyGlass, select the links you want to disavow,

right-click them, and hit Disavow backlinks. Go to Preferences -> Disavow/Blacklist

Backlinks to review your disavow file, and hit Export to save it on your computer

when it's ready.
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| 6.Build quality links

Expand your link profile with relevant, high quality backlinks.

Step 1: Discover link prospects within competitors’ backlink profiles. Create
projects in SEO SpyGlass for your best ranking competitors to see where they
got their backlinks from. In a competitor's project, hit () uss==  to analyze their
backlinks” quality. Pay attention to backlink authority factors like Page and
Domain PR (or Moz's PA/DA), Domain Age, Link Value, etc., and identify top link
sources. Export your shortlisted links through File -> Export or by copying them
to a spreadsheet. Submit the file you created to Google Disavow Tool, and

voila - Google will know which links to ingore when deciding on your website’s
authority.
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Run LinkAssistant and create a project for your site. Use the File ->Import option
to load the link sources you've exported from SEO SpyGlass.

Step 2: Find more potential link partners. To find even more link partners
using advanced search methods, hit famers  iN your LinkAssistan project.
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Step 3: Reach out. In your LinkAssistant project, click Emai

potential partners and inquire if there are link opportunities available, such as

guest posts, listings in quality business directories, or others.
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Find the most profitable keywords
(with the help of Rank Tracker)

Discover traffic- and sales-generating keywords that are easy to rank for

Looking for a product or service, your potential customers turn to search
engines. They type in a search term, or a keyword, and find your site in the top
results — provided you've invested some serious SEO effort into this particular
term.

But as people’s habits vary, they can use hundreds of different word
combinations to describe one and the same thing. That's why the starting point
of any SEO campaign is finding all keywords people may use and picking the best
ones to focus your SEO work on. Here's how the process goes:

Pick seed Get Expand Estimate Calculate Evaluate
keywords suggestions your list efficiency difficulty profitability

| Step 1: Decide on your seed keywords

Seed keywords are terms that will be used as base keywords in your keyword
research. Rather than coming up with the terms yourself, you can get your seed
keywords collected in Rank Tracker right upon project creation from Google
AdWords and Analytics.

Let Rank Tracker do the initial search. Run Rank Tracker and create
a project. Click Authorize Google AdWords Account at Step 2 and enter your
credentials for Rank Tracker to fetch keyword suggestions that are relevant
to your site’s content. Hitting Authorize Google Analytics Account will get you
keywords right from Google Analytics — the ones that are already bringing you
traffic. Click Next once access has been authorized — you'll now see a list of 30
keywords, fetched right from AdWords and Analytics.

Copyright © Link-Assistant.Com 11
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-
A Conned your Google AdWerds account u Conned your Google Analytics account

Google AdWords is a powerful keyword research tool that you can Google Analytics is a useful traffic-tracking tool that you can

integrate with Rank Tracker. Dot have an account yal? Heras rife wilh Rank Tracker. Donl have an account yet? Hare's

where you can Craate it where you can Create |

We guarantee that your privacy is absolutely safe. The login information remains confidential: it's saved on your computer and
transferred straight to Google Analytics without any third party interfering.,

You can skip this step by clicking Next if you dont want your Google Anahytics and AdWords account integrated.

Tip: Think of your own keyword ideas. Consider adding 5 to 10 phrases
yourself. Think of the words that best describe what your product is or does
— keywords you think customers could use to search for your site in search
engines.

Let's say your website sells digital cameras — in that case, your seed keywords
could be digital cameras, buy cameras online and online camera store.

| Step 2: Get keyword ideas

Once you've created your project, continue the research to get a comprehensive
keyword list.

How-to: Use Rank Tracker’s powerful research methods. Select one or
several of your seed keywords from you Rank Tracker workspace. Than press

A Suggest

U eess - @nd select a research method that will be used to get suggestions.

Step 1: Choose Keyword Research Method

Please choose a keyword research method from the list below. Because different research methods produce differant resulls, we
recommend you try them all and find out which one bestfils your needs. f unsure, use Google AdWords Keyword Planner (former Keyword
Tool)

Keyword research method to use:

Google AdWords Keyword Planner [recommended) - the richest data source for keyword reseanch. =

Google AdWords Keyword Planner (recommended) - the richest data source for keyword research,
Competition research - harvests keywords from meta tags of competing websites
Yandex Wordstat - uses keyword search senice from Yandex

Google Related Searches - gets keywords from Google's Related searches section
Bing Related Search - keywords from Bing's Related Searches sedlion

Copyright © Link-Assistant.Com 12
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Rank Tracker will search for new keywords based on the seed keywords you've
selected.

Step 2: Specify Initial Keywords

Flease use the lexd area below o enter some “big™ keywords that bast describa your business or niche. Rank Tracker will use them to find
synonyms and related terms. This is a great way to find out relevant keywords you've been missing

Enter your keywords (one entry per line):
buy cameras onling
ameras and accessores

digital cameras
aonline camera store

Tip 1: Use multiple research methods. Repeat the process for other research
methods if you feel you could use more keyword ideas — each method will
generate new suggestions.

= Google Autocomplete, Yahoo! Search Assist will give you suggestions
from Google and Yahoo! search boxes.

= Competition Research will harvest keywords from your top-ranking
competitors’ meta tags.

= SEMRush will provide keywords from its own unique keyword database.

" Word Mixer will shuffle up the keywords you've entered to build many
more variants of key phrases.

Tip 2: Pay attention to long-tails. If you're looking for some long-tail keywords
(longer, more specific keyword phrases), you should definitely give Google
related searches a try. This research method produces keywords that are 1
word longer than your original keyword — perfect for long-tails!

| Step 3: Add local modifiers and brand names

Some of the keyword suggestions you just got may appear way too general

— especially if you're just starting out on the web. It's a good idea to make the
keywords more specific and relevant to your particular business — by combining
them with local modifiers and brand names for example.

How-to: Make use of Word Combinations method. In your Rank Tracker

Copyright © Link-Assistant.Com 13
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project, copy all keywords you've got by now. Hit 0 sweest again, and select
Word Combinations from the list of research methods. Paste your keywords into
the field on the left, and enter the relevant brand names and/or locations in the
field on the right — these will be added to your keywords.

Step 2: Specify Keywords For Word Combination

Use the texd areas below to enter keywords for creating variows keyword combinations. Please specify how many parts will be combined in
your suggestions (you'll have a corresponding number of text areas al your disposal). For example, if you choose 3 parts, Rank Tracker will
bulld keywaord suggestions from whal stands n three diferant text areas. This is a graat way to quickly create multiple keyword varatons

Selact the number of parts (o combine: 2

Enter your keywords (one entry per ine):

buy cameras onling Boston
cameras and accessaries MA
digital cameras Canon
onling camera store Mikon

Tip: Pick what's truly relevant. Go through the list and remove the terms that
you feel aren’t very relevant to your product or service, and keep the rest —
effective as they are, automated keyword research tools are no humans, so the
results need to be double-checked.

| Step 4: Determine keyword efficiency

When you're starting your keyword research, the two crucial factors to look at
are keyword demand (aka number of searches) and competition. The former is
the number of times the keyword is searched for monthly, and the latter is the
number of sites competing for the term in search engines’ listings.

Search volume to competition ratio lies in the basis of Rank Tracker’s KEI
(Keyword Efficiency Index) formula. The index will let you quickly single out
keywords that can bring you lots of visitors — while being comparatively easy to
rank for.

Number of searches)?

KE| =

Competition

Copyright © Link-Assistant.Com 14
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How-to: Analyze the KEI column. Take a closer look at the KEI column to spot
the most efficient terms. If KEI has not been checked for some of your keywords
yet, hit = 2=

Keywords & Rankings Rankings details Keywords in Top 10 Keyword research - SEQ & PPC analysis "Hotp
Sy Suggest Add Check | == Updata _ Update 0 Show Compare with
¥ Heywords Keywords {:—) Rankings — KEI Vists &_\' ompetiiors T‘l Pravious Results
2 - Keyword KEI # of Searches Competition Expected VVisis Ta
1 bestcamera 47381 W 27,100 15 500,000 15857
2 bestcamera to buy 0181 = 1,900 18,900,000 111
3 bestcameras D976 W 12,100 150,000,000 TOBOD
4 bestcheap camera 0.352 = 1,600 7,260,000 936
5 bestcheap digital camera D376 = 1.300 4,500,000 TE0
6 Dbestcompact camera 180770 W 27,100 3,870,000 15857
-

7 bestcompact cameras | 0.316 2.900 26, 600,000

Tip 1: Avoid the highest competition. If you are just starting out on the web
with your website, you'll probably want to remove all keywords with extreme
competition values (even if the KEI is good) — at least for now. With millions of
sites competing for rankings for a given keyword already, it'll take you a good
while to rank high for the term.

Tip 2: Select keywords with the best KEI out of the remaining ones, and get
rid of the ones with the worst — these are the terms with crazy competition and
not-so-many monthly searches, so optimizing for them is hardly worth the effort
at this point.

| Step 5: Check keyword difficulty

By now, you are probably looking at a list of terms with promising KEI values and
relatively low competition. It's time to calculate Keyword Difficulty and see if the
competition is not just low in numbers, but also not that high in quality. Keyword
Difficulty will let you estimate the work required to get your site to show up in
the top results.

How-to: Switch to the Keyword Difficulty tab. Click on the keyword you'd like
to check Difficulty for, navigate to the Keyword Difficulty tab in Rank Tracker’s

Copyright © Link-Assistant.Com 15
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lower screen, and hit () U= to calculate the value. The higher the score, the
more SEO work it'll take for you to unseat your competitors.

Progress Graph Histary Racords Ranking Data Visibility Graph Visits Graph FKayword difficulty K
Overall Keyword Difficuity: ©~ 49 0 | () usese search Engine: [E Google (US4)

LI Page URL Difficuty ... PagePR Domain PR Shesinki.. Si#esink. Conbenfo.. Alexarank & of soci.

1 hitpiiweow.pemag comiaicle2i). 2817.236945 658 m oFR: 3 TRT 101 101 58.3 725 W 27

2 hitp:iwwiw tiuste draviews comAop-ten-camera 52.0 PR 3 TRS 35 35 6857 2811 m 61

3 hitp:iwww.cnel comtapicsicameras/besi-digil a2 FR: — JHR 2 2 681 110w 14

4 09 57.3 PR 4 PR:® 35 35 634 986 m 21

Tip 1: Shorten the list according to keyword difficulty. Consider getting rid of
the terms with Keyword Difficulty over 70, especially if big solid sites are ranking
in the top 10 for those.

Tip 2: Analyze individual competitors’ scores. Take a look at competitors’
individual scores and go through the detailed SEO analysis of each site to
uncover your competitors’ strengths and weaknesses and see what it is exactly
that makes them rank high for the term.

aph Histary Records Ranking Data Visibility Graph Visits Graph Keywiord difficulty Heywaord:  1era
~vord Difficulty: 49 _0 (:) Upsts Search Engine: Google (USA) -
Page URL Difficulty ... PoagePR DomainPR Skesinki. Si#esinki.. Contenio.. Alkexaronk #ofsod. Domaina...
M. pcmag.comianicle2/) 2317, 236045, T ;1; _-'-__, TOT TOT Ty TZoTw ZTTT TSV O
o trustedraviews comAop-ten-camera. . 52.0 PR L 35 35 657 2811 m 613 11y 3m
a.onet comAopics/camerasibesl-digit 382 FR: — TR 2 2 681 110w 145
57.3 PR: 4 FR. 8 35 L 936 W 218 10y 8m

Tip 3: Use tags to easily browse your keywords. By right-clicking your
keywords and selecting Add tags to selected records, assign tags to your keywords
according to their Difficulty score. You'll probably want to start optimizing for the
easy ones first and save the more difficult terms for later.
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:x:rlds I:H';wurda v}l g:::us ' ; UKHW“E :['::h E?J 5'“L TJ- ;":T;r::::uh B
Keyword KEI # of Searches Competition Expecied Visks - Tags Nates
[ Lvaommotcamess | 2572110 | ioso0] —— ssoon] — aomileonr
2 digital sIr camaras 2657961 W 201,000 15,200,000 117613 easy
3 dsircameras 2950239 m 49,500 828,000 28964 easy
4 slrcamera 7459136 = 110,000 1,620,000 64369 easy
5 camcorder 60139165 & 550,000 5,030,000 321824 easy
G walerproof camera 69060.604 B 246,000 865,000 143944 easy
¥ buy cheap cameras o001 m o0 7,970,000 53 difficult
8 buy dsir camera onli o024 m 260 2,860,000 153 difficult

Step 6: Check keywords' profit-generating
potential

Not all keywords are created equal. Some may seem appealing when you look
at their search volume, but here’s the twist: most of the frequently-searched-for
terms are purely informational. While ranking for these will surely attract visitors
to your site, they are unlikely to bring you the sales you're after.

The trick is, you need to concentrate on keywords that sell. A lot of the selling
keywords have commercial intent formulated within the keyphrase itself: take
buy cameras or digital cameras deals. Others are not so transparent — like best
digital cams or digital cameras reviews — people typing such queries into search
bars are looking to buy a camera, but they haven't quite decided on the product
and the seller yet.

How-to: Analyze buying intention. Go through your keyword list in Rank
Tracker and ask yourself about every term: Is the searcher ready to buy? If the
answer’s a definite “yes”, then you are looking at a Buy Now keyword — these
guys tend to convert like crazy.
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Keywords & Rankings Rankings details Keywords in Top 10 Keyword research - SEO & PPC analy:
S Suggest Add Check . == Update _ Update Show T Compare w
(;} Keywords Keywonrds 0) Rankings — KEI Visits rEf-' Competiors l Previous R
~ Keyword

1

2 buy a digital camera

3 buy a dslr camera online

4 camera deals

5 camera enline shopping

6 camera online shopping india

Tip 1: Use Cost Per Click data. Take a look at the Cost Per Click column in Rank
Tracker's SEO and PPC Analysis tab to find which of your keywords will convert
better than others.

Google AdWords' Cost Per Click gives you a pretty solid idea of how well a term
converts — basically, the higher the cost, the better it'll sell. It's pretty intuitive —
the more an AdWords advertiser is paying per click, the more valuable that traffic
must be for them. Click on the header of the CPC column to sort your keywords
by their Cost Per Click — and their potential conversion rate.

ds & Rankings Rankings details Keywords in Top 10 Keyword research SEO & PPC analysis “Hot + { )
ggest Ty Add ™y Chech S — | Undate 0 Show T Compare with )
ywords G-' Keywords *4 Rankings — KE I—/ sits L_-' Competiiors J.. Previous Results .
# Kayword # of Searches = Cost Per Click Estimated PPC cost/mo
1 buying a digital camera 260 3.0 5478
2 where to buy camera accessories 30 254 596
3 buying 3 camera online 20 253 354
4 online digital camera stores 50 222 777
5 beslonline cameara slore 320 204 45.70
& camera anline storas &0 1.85 6,48

Tip 2: Use tags to classify your keywords by type. This lets you easily navigate
between different kinds of keywords in your project. Simply select the keywords
you'd like to assign a tag to, right-click the selection, and hit Add tags to selected
records.
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ds & Rankings Rankings details Keywords in Top 10 Keyword research SEOQ & PPC analysis "Hot 4+ b
35?::& @ ied:wnrds : Rankings g il ._13_" l 5 Ti- ;rtm:;‘;u ’ .
t Keyword KEI # of Searches Competition Expected Visis * Tags

1 digital cameras Mikon 0722 m 4,400 26,800,000 2574 product

2 cangn digital camera 147601 ® 74,000 37,100,000 43300 product

3 nikon digital camera 8215 @ 40,500 27,700,000 23698 product

4 canon cameras 1546002 m 301,000 58,600,000 176126 product

5 nikon cameras G09.060 = 165,000 44,700,000 95547] product

6 canoen sircamera 15685 @ 9.900 6,170,000 5792 product

| You're all set to start optimizing!

Congrats — you're done with keyword research! In the perfect world, you'd be
looking at a list of high-KEI, low-difficulty Buy Now keywords, but — bummer! —
the SEO world is no bed of roses. That keyword that screams ‘Profit, profit, profit!
has a difficulty score close to 100, and that one with a promising KEl is unlikely to
ever lead to a sale. Ugh, where do you start? The answer’s simple: start small.

1. Stick with the keywords with lower difficulty scores first — most probably,
those won't be the outright Buy Now kind of terms, but they may well have some
profit-generating potential anyway. Think digital camera descriptions, or camera
brands. The customer’s looking for information — so they can make up their
mind on a certain product and probably make the purchase. That's where you
step in — give them the info they are looking for (and perhaps a tiny little push)
so that they stick around on your site and hopefully end up placing an order.

2. Once your site has gained search engines’ trust and respect, and you have
grown more SEO-savvy, you'll be able to move on with keywords with more
selling potential (thank God you tagged them!), higher difficulty scores and
competition values — after all, the big top-10 guys were once out of the top 100
as well!

Remember, doing thorough research and seeing results will take some time, but
it always (as in, always) pays off.
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Monitor search engine rankings
(with the help of Rank Tracker)

Run accurate ranking checks and track the progress you make over time

Now that you're done with your keyword research and have a nice list of
promising keywords in your hands, it's time to get right down to tracking your
site’s rankings. Sounds simple, eh? Well, checking positions itself is no rocket
science. But before you get to the actual rank tracking, there’s some prep you
need to do, as you've got to be sure you're tracking the right stuff, the right way.

Choose Pick Enable Set , , Track,
) . Specify Adjust the
search landing Universal target ’ track,
. ; competitors prefs
engines pages search location track!

| Step 1: Select your target search engines

First things first, you need to decide on the search engines you're looking to
achieve top rankings in with the help of your SEO campaign. Before you do
that, think of your target audience — the visitors you'd like to win over. If you're
thinking about attracting international visitors, Google.com, Yahoo.com, and
Bing.com are definitely your top three choices. If your target visitors are from a
specific country or area, you'll need to find what the major search engines for
that location are — and set them up in Rank Tracker.

Set up your target SEs. Run Rank Tracker and open your project. Go to

the Preferences -> Preferred Search Engines and select your target search engines
from the list of over 300 supported ones.
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Workspaces %) Expand al ¥ Select a1
Tags [® Collapse al [ Select none
Events - =
arch Len
Prefermed Search Engines e N
Search Engines AP Keys
B n EE s
B KEl Saltings
v B coogle English
Compaetition
B Google Bleg Search English
Murmber of Searches
B English
Rank Checking Moda
B English
Misc. Project Selings
B coogle.comimages English
Google Analylics Seltings
B coogle.com Mobile English
Google Keyword Planner Seliings
+ B Bing US English

| Step 2: Decide on your landing pages

Simply put, a landing page is a page that you'd like your site’s visitors to ‘land’ on
— and a page you'd like to rank in search results for a given term. You can hardly
have one and the same page optimized for all your keywords, so you'll need to
look through your list of keywords carefully and decide which page is the best

fit for each word or phrase. That page’s content should be useful and engaging
and, most importantly, relevant to the term — ensuring that the searcher finds
exactly what they're looking for on your landing page, and sticks around your site
rather than bounces back to the search results.

Making sure the right pages are ranking for the right keywords is an
indispensable part of rank tracking, and (lucky you!) Rank Tracker offers a simple
way to do that.

How-to: Match your keywords with landing pages. In Rank Tracker, go to
Preferences > Match keywords to URLs. To create a keyword-to-URL match,
simply press the (+) button, select the keywords matching the page, and click
OK.
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ags

vents @ V4 i & o
referred Search Engines fudd | o Highlight Color
— R R
earch Engines AP Keyf’ )
e ) %
El Seftings —
Competition (& Seiectal [ Select nane

Number of Searched

e

isc. Project Seilings

=

2 business

oogle Anahtics Seltin 3 law

oogle Keyword Plann 4 news

il Preterences [3 news gnline

gmpany Frofile [ politics F

Whenever the wrong page comes up in the search results, you'll see the page's
URL highlighted in your Rank Tracker workspace.

(;} i::z:i:li :::mlds {:) E:':Eil:lgs ' : :;ﬂiﬂ? ' E“ili?t:“ ' 0?‘:' ?Z';?nwmtltor; l EIT:-‘IFG:?R“:;: Its
# Keyword Google Keyword ... = Google URL Found Competit... & of Searc... Bounce Rate Length
13 seo books 55.6 hitp: f M. sepinpractice.c... 3,470 390 313.3%
14 online seo books free /A B hitp/ 'www seginpractice.c. . 1 Mo data 0%
15 seo online & books 36.0 @ hutp:/ fwww seginpractice.c 836 No data 0%
16 bestfree seo books 42.2 1 Ll No data 0%
17 free seo guide NJA Ak hutp: | wwi. Seainpractics. .. 3,710 28 0%
full free seo guide - 110 Mo data
m : -Ilm-
eo book for beg it A L 9 No data

Tip: See if any of your pages rank for your keywords already. If one of your
site’s pages ranks for a given keyword already, it may be a good idea to work on
that page’s content instead of trying to get a brand new page to rank. After you
run a ranking check in Rank Tracker, see if any of your pages are ranking already
for some terms — and keep on optimizing those to take them to the top.

| Step 3: Specify your target location

[Skip this step if you are tracking rankings for your own location — in this
scenario, you'll get accurate geo-specific ranks in Rank Tracker by default]

If your target location is different from where you actually are, or if you need to
track rankings for several specific locations, you can set that up quickly in
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Rank Tracker’s Advanced Search Settings.

How-to: Set up the location in search engines’ settings. In Preferences >
Preferred Search Engines, hit the (+) button next to one of the search engines
you target. You'll see an advanced settings window, offering you to set up a
number of language and location settings. Type in your target location in the
Preferred Location field, and hit OK to save your choice.

Google Advanced Search Settings

toll| Setting custom parameters here you can access Google's personalized results - as seen by users browsing
Google with a specific set of location, language and other customization settings.

Interface Language: | English EN s

Access search listings shown to people using Google in a language of your choice (the “hi” parameter).

El Language Filter: Any Language
AP Use this option to access search listings in one or several languages of your choice (the “Ir” parameter),

Region Filter: (Mone) -
The feature gives you access to search results from a certain country (the “cr” parameter).
iiz . User's Location: (None) =
fing Access search results similar to what people from another country are seeing (the "gl” parameter).
adl Disable History-based Personalization
p|1 Remove personalization of search results based on previous queries (the "pws=0" parameter).

Safe Search Filter: off -

Enable filtering to access search listings with or without adult content.

**1| preferred Location:  nyC

Short Name:

iy
| Enter a name under which this group of settings will show an your list of search engines.

Repeat if you're targeting several locations.

Search Engine Language
®| & All Search Engines
B = BE usa
W Google English
B v Google Advanced Search
+ B Google NYC English
W Google Philadelphia English
I. 2 Google Washington

H] Google Blog Search English
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Back in your Rank Tracker workspace, you'll need to add respective columns
for the custom, geo-specific versions of search engines you just selected. To do
that, right-click the header of any column, select the columns you need to add

from Available columns on the left, and double-click each one to move it to Visible
columnes.

Waorkspace Name:  Keywords & Rankings

Available Columns: Visible Columns:

Page visits (calculated) L

> | Keyword Column Width:
Google NYC URL Found sn| Google Rank 2
Google NYC Check Date Google URL Found

Google MYC Search Results Types *  Google Differance

Google NYC Difference <z Bing US Rank

Google NYC Pravious Rank Bing US Difference

~ Shrink columns to fit Screan

Click this button to add a new fillering condition

| Step 4: Set up Universal Search results’ tracking

If you'd like to track your site’s positions in Universal Search results, like Places,

Videos or Images, along with the organic listings, you can set that up in Rank
Tracker's settings.

How-to: Enable Universal Search. Go to Preferences > Rank Checking Mode in
Rank Tracker and check the Use Universal Search results box.

Whenever your site is found within any of the Universal blocks as you check your
rankings, the rank will be displayed as 2 numbers: the first number reflecting the
rank of the Universal search block itself, and the one in brackets — the rank of
your website within the block.
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5 Keywords in Top 10 Keyword research SEO & PPC analysis

Update : ) Show Compare with
] Visits (E'F-' Competiors TL Frevious Results
# of Searches LGoooks Bank = Yahoo! Rank
9 F 1(2) 3
X %
Web Maps Shopping Imageas deos More - Search ool

out 257,000,000 results (0.74 seconds

Pizza In NYC - EastVillagePizza.net

ww eastillagepizza net/ =
GatYour Delicious New York Style Pizza Now Fast & Free Deliva!
§ 145 1st Avenue, Mew York, MY - +1 212-529-4545

Grimaldi's Woodbridge - gnmaldiswoodbridge. com
ww grimaldiswoodbridge com/ = +1 203-553-9889

Enjoy New York Style Pirza in CT Like us on Facebook!

Fat Sal's Pizza - Best pizza in New York - fatsals.com

www.fatsals.com =
Ordar anling at www fatsals.caom
¥ 1603 2nd Ave_ New York, NY

Best Pizza
best piz.za.com
43 ddkdkdd 43 Google reviews - Google= page

“Not provided™ traffic | +

[Bing US Rank Ranki
3  hitpoitwaes firstpizza com, httpuisi

2 RH

Hohqktn
Jersayﬁ’ltp

& * 7t Ney ‘fc-rk

Map for pizza new york

Porto Bello Pizzeria

www. portobellopizzeria.com/ ™
Pizza, Pasta, Salad, & So Much More
Order Onling Mow! Delivery EST 1999
9 Cueens, MY

NYC Pizza

www. prontopizzanpasta.com/ ~

Lombardi's Pizza
www firstpizza.com
4.0 %k kok 893 Google reviews - Google+ page

B) 32 Spring Straet

¥ Mew York, NY, United
Stales
(212) 941

7994

Fie $13.95 Mon-Wed 4FPM to Closing
Salads, Pasta Order Online

Metro Pizza & Restaurant

Roberta's

rabartaspizza . ce

| Step 5: Add competitors' sites

www.metropizzasi.com/ ~
Order onling mow & save 10%

Along with your own site, you'll probably want to track competitors’ rankings —

so that you can see exactly how you compare to them, and how your online

rivals’ ranks change over time.

How-to: Specify your competitors’ URLs. Go to Preferences > Competitors in Rank

Tracker, press (+) to add a competitor, and fill in the competitor's details.
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2 €S A ¥ M 2 il
Search Engines AP| Keys @ / ) P 0
E . L]
B KE| Settings e 4 0]
Comipetitpes
Numper § BBl A Compeieoc — - S

Rank Checki URL:
Misc. Project bbc.co.uk
Google Analf | The URL associated with the competitor.
Google Keyw| | Short name:
B Global Preferend] B EBC
Company Prdil  The short name that will be used for the competitor's wabsile

In your Rank Tracker workspace, you'll be able to include or exclude competitors’
data from the tables and graphs by simply clicking Show Competitors.

teywords (Detailed View) Keyword Research View Keywords Added Today Top 10 In Any Search Engine 4+ & )
weck == Update Update 3 Shew T Compare with e Euick Eiitar cantale =
inkings — k&l Vists &5 Compettors | L Previous Resuts — : -
Bing Al Rank Googhe.com.au Rank Yahoo.com.au Rank -
ags
|o.. nolam.. handy.. chef. ftopch.. cargo.. nolam.. handy.. chef.. fiopch.. cargo.. nolam.. handy.. chef..
11 15 3 2 2 a4 3

LT E - "

| Step 6: Set up the preferences

Do you need to check search engines’ top 100 results for your ranks — or
maybe top 50 or just the top 107 If your site is found in SERPs for a given term
more than once, would you want to see all of the site’s rankings for each
keyword, or are you only interested in the highest rank? In Rank Tracker, you
can set these options up — along with other useful prefs.

How-to: Set up the rank checking mode. Go to Preferences > Rank Checking

Mode and specify whether or not you'd like to track multiple results per keyword.
Here, you can also set the number of results you need checked.
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Rank Checking Mode

Here you can configure which methods of search you use and how many search engine results you check. Sometimes it's
wise not to go beyond top 100 results - mainly because GooglefYahooBing (or other search enging) users seldom check
websites which rank lower than top 100.

Use Universal Search results
This option lets you check rankings in Universal Search results (Videos, Images, Places, News, Shopping efc.).

Bestwvs Multiple Results
Track multiple results for keyword

This option lets you see how different site’s pages rank for one and the same keyword in search engines. If you leave the
checkbox unmarked, Rank Tracker will only find one bestranking result for each keyword.

Max Results

-

Maximum number of results to check: 100

Please specify the max number of results Rank Tracker should check. The maximum number you can specify here is 1,000,
This is the maximum any search engine will return.

Rank Checking Method
Method of searching for rankings: Successive Search r

The Successive Search method lets you search for your pages’ rankings going from one search engine results page to the

Tip: Adjust the search safety settings. As you probably know, search engines
can be sensitive to automated requests, throwing in CAPTCHAs and occasionally
even blocking IPs to prevent their servers from overload with queries sent

by robots. In Preferences > Search Safety Settings in Rank Tracker, you'll find a
number of prefs that will help you stay search engine-friendly and keep your IP
undetected as you check your ranks. If you check rankings regularly for a project
with up to 100 keywords, we recommend using the following combo of settings.

= In Preferences > Misc Global Settings, reduce the number of simultaneous
tasks to 3 or 4.

= In Preferences > Search Safety Settings > Human Emulation, check the first two
boxes.

" In Preferences > Search Safety Settings > CAPTCHA Settings, check the ‘Show
CAPTCHA when queries are blocked' box.
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Miscellaneous Global Settings

This is where you can configure several miscellaneous Rank Tracker setlings that will apply to all your projects.

Number of simultaneous tasks

Number of tasks: e =
Please setthe number of tasks that Rank Tracker will run simultaneously.

Captcha skipping delay

Delay in seconds: 60

Human Emulation

Human emulation (s an advanced feature of Rank Tracker that improves the safety of rankings checks, If you
enable human emulation features, Rank Tracker will appear to search engines as a human being. However,
rankings checks will take longer.

+ Visit search engine’s homepage

To start their search, humans will often go to a search engine’s homepage (ex. Google.com or Yahoo.com).
Tick the checkbox above if you want Rank Tracker to imitate this behavior.

+ [Enable human emulation delays|

Random delays between queries: 7 — o 15 —rset.

CAPTCHA Settings

Search Engines and other third-party senices used for data search tend to show CAPTCHAS from time to time,
to prevent automated queries from overloading their servers. Here you can choose whether Rank Tracker should
show CAPTCHAs or just skip them and not get results. You can also use an Anti-CAPTCHA senice, so that you
dont have to enter CAPTCHAs manually.

+ Show CAPTCHA if queries are blocked

When search engines block automated queries, they ask you to enter a CAPTCHA to proceed. If you tick the
checkbox the software will display the CAPTCHAS for you to enter them manually and remove the block. You can
also use a CAPTCHA recognition senvice - in this case you need an Anti-CAPTCHA key.

Enable CARPTCHA recaanition

For bigger projects and more frequent ranking checks, you may want to consider
using an anti-CAPTCHA key in Preferences > Search Safety Settings > CAPTCHA
Settings and/or a list of reliable private proxies in Preferences > Search Safety

Settings > Proxy Rotation.
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+ Enable CAPTCHA recoagnition

o SEQ PowerSuite Anti-CAPTCHA Death by Captcha

AC-3bgfdsbGgfdsahd Statistics

With an Anti-CAPTCHA key you will not need to enter CAPTCHAs manually. The special senvice will
recognize and enter CAPTCHAS for you.

« Enable proxy rotation

0.2 (:) + Add # Edit Select Al

_ All proxies -
Search Check B mport B Remove O Select None

# Selec.. Proxy Country Status Protocolt.. = Respon...

1 v 21892 227 165:14826 ﬁ China G Alive HTTP 1000...

2 W 199.200.120.140:8089 E USA 9 Alive HTTP 1294..

3 v 183.223.211.158:8123 |ill China © Alive HTTP 1467...

O o | I

| Step 7: Check the rankings

Now that you're done with the prep, you can (finally!) start what you came here

for (just to remind you: that's tracking your site’s positions in search engines).

How-to: Check ‘em! In your Rank Tracker workspace, click 9] e to update
your site's positions in your target search engines. Once you've checked your
positions more than once, you'll see a Difference value calculated to reflect your

ranking progress.

You'll also see your progress graph changing (hopefully upwards) over time to
give your ranking growth a visual form.
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Compare with

Tip 1: Set a date for comparison. Click '} i s to select which results you
want your current ranks to be compared against — or even set a custom date for

comparison.
date d’] Show Compare with
it u“ Competitors 'L Previcus Resulis

Results to compare with: x e e
29 Motin top 100 -
- Custom Date - : L
T 3

s Dec7,2014 =] 3

Tip 2: Schedule your ranking checks. Rank Tracker gives you an option of

automating your ranking checks so that you don't have to run them manually

each time. To set scheduled check-ups, go to Preferences > Scheduler, and click
*) to create a new scheduled task.

Go through the steps, selecting the type of the task, the projects it will run for,
and the task’s time and regularity.
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Step 1: Choose Task Type

Please salect one of the typical tasks perormed by Rank Tracker that you need to pul on schidule.

# Check ssarch engine rankings
This sefting lets you schadule checks of your wabsite(s) positions in your praferrad search engines.

Update kKeyword afficiency statistics

Schedule regular updates of keyword efficiency stalistics: competition, search volume, expeded visits and KEI
Update Google Analytics data

This option lets you schedule regular updates of your Google Analytics data: visits, bounce rates, eic

Pubdish reports
This opticn enables Rank Tracker to save your reports or deliver them to clients using the publishing profiles you select

Export data
This oplion lels Rank Tracker export data from your project using the exportlamplates you specify.

Step 2: Choose Projects
Please choose one or several projedts for which you would like 1o schedule the task For bestresults please limét the number of projeds in a scheduled

taskio 3-5
) Select st -
B Setact none B
= Selected = Project Hame Project Path
1 v cnn.com Crllsars\immaks i mava\Documentsicnn, com stk
3 hepilori-symptoms corm Chilisersimmaks|maa\Documentsih-pion-symploms com stk
4 opchefuniforms com au CilsersimmaksimavaDocumentsdopohefunitorms. com au, stk
5 www CenterFordesmeticSurgeny.com Clisers\mmaks mava\Documentswww CenberF orAesthetcSurgery.com stk
[ www oofidis be CAlsers\mmaks imaraDocumentswanw cofldis be stk
T WA 1D M ER N N GO CoLsgra MMAKS]- 1'ﬁppDa1.i'-L{|Qﬂl .Iemp'RarSDIaD TS, mOnteverdel

Step 3: Task Schedule Settings

Please spacily iming and recurmance rulas fof the néw task if you have schaduled other lasks on the same day, please allow for Tme inténals babwaen
marm. Say, iflask A stans al Gam, you can selttask B 1o Tam and S0 on.

Recurring: Dy -
Swarttime: 406PM . Startdate: | Jan & 2015 =
Every 15 days

| You're a rank checking Pro now!

Congratulations! With a list of efficient keywords and your rankings checked, you
can now get down to tracking the amazing progress your site's about to make in
SERPs.
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Fix all technical issues on your site
(with the help of WebSite Auditor)

Do away with tech problems that are holding your rankings back

It's important that you spot and eliminate technical problems on your site before
they grow into an SEO problem. Otherwise, apart from creating a not-so-smooth
user experience for your visitors, you also risk losing your search engine rankings
— or even not getting your whole site crawled and indexed by search engines at

all!

That is why before you start optimizing your pages for target keywords, you need
to run a comprehensive site audit to identify and fix issues that can cost you
search engine ranks.

Scan your Check Review Correct Fix URLs Inspect
site crawlability redirects your code and links HTML tags

| Step 1: Run a site scan

Before you get down to fixing the issues, let WebSite Auditor scan your website
to collect all of its pages — to make sure the analysis you do later on is 100%
complete and none of the problem spots are left unnoticed.

How-to: Collect your site’s pages. Run WebSite Auditor and enter your
website’s URL to start the scan.

Step 1: Enter Website URL

Welcome to WebSite Auditor! It will examine and give advice on the cruclal structural aspects of your website, its links, pages, page
coding and other factors that may influence a website's rankings in search engines.

It will also provide you with actionable niche-specific guidelines on optimizing webpages’ content to rank high in any chosen search
anging.

Enter a website URL to optimize:

WY O site.com

Please enter the URL of the website you wish to optimize. WebSite Auditor will search for separate pages of this website o analyze
and optimize each of them.
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Depending on how large the site is, you may have to hang on for a couple of

minutes until all pages have been scanned.

| Step 2: Check crawlability and indexing issues

It's crucial that users and search engines can easily reach all the important pages
on your site. If your site is hard to crawl and index, you're probably missing out
on lots of ranking opportunities; on the other hand, you may well be willing to
hide certain parts of your site from search engines (say, pages with duplicate
content).

The main aspects to pay attention to are proper indexing instructions in your
robots.txt file and proper pages response codes.

How-to: 1. Check if your robots.txt file is in place. If you're not sure whether
you have a robots.txt file or not, check the status of the Robots.txt factor in Site
Audit.

@ 20 46 o 110 robots.txt file
Indexing and crawlability Factor status:
© Pages with 4xx status code 4
A robots.txt file is not available on your website. Create a valid robots. txt file with
S Pages with 5xx status code 0 for the search engine bots.,
G 404 page set up correctly Yes
A robots. o file No The availability of a valid robots.txt file on your website does not guarantee tha
quickly and comectly indexed by search engines.
il sitemap No
O Pages restricted from indexing 10 First, the file itself must be setup comectly, so that not te exclude some import
from indexing by mistake. Check Pages restricled from indexing to see what's
Redirects from search engines on your site.
Fixed wwiw and non=waww versions Yes

2. Make sure none of your important pages are blocked from indexing. If
your content cannot be accessed by search engines, it will not appear in search
results, so you need to check the list of pages that are currently blocked from
indexing, and make sure no important content got blocked by occasion.

Switch to Pages restricted from indexing section in Site Audit to revise which of your

pages are blocked by:

= the robots.txt file itself

= the “noindex” tag in the <head> section of pages
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= the X-Robots-Tag in the HTTP header

3. Revise your robots.txt file (or create it from scratch). Now, if you need to
create a robots.txt file, or fix its instructions, simply switch to the Pages module
and click [E]rebesra | In the menu that pops up, you can either fetch your robots.
txt from server to revise it, or create a robots.txt file from scratch and upload it
to your website.

Step 1: Configure Robots.txt Rules

Please set your robots.txt rules to specify how search engines should crawd your site's content.

Al site directories not specified in the robots.o file are open for search engines' access. If your site has some content you don't
want Google or other search engines to access, use robots.txt rules to disallow crawling of such pages.

@ sm o ¢
Add Rule [ + Fetch From Server
Instruction Search Robot Directory/Page
Dvisallow All Robots (*) fegi-bin/
Dvisallow All Robots () fincludesf

Drisallon All Robots () fgaf

PN T PUTR T S

Contents Test

Robots. oo file contents:
User-agent:

4. Take care of your pages’ response codes. Indexing issues can be also caused
by HTTP response codes errors. Under Indexing and crawlability in the Site Audit
module, go through Pages with 4xx status code, Pages with 5xx status code, and 404
page set up correctly. If any of the factors have an error or warning status, switch
between Details and Recommendation to see problem pages and get how-to’s on
fixing them.
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Pages with 4xx status code Details. Recommendation

Factor status: m

Some of your pages return 4xx status codes. But for a website to have a perfect reputation in search engines' eyes
and the unshakable #1 position, all pages must be right as nails, Go to the Details table to see which of the pages
need fixing.

The absence of pages with dxx status codes does not guarantee that users and search bots will have absolutely
ne trouble navigating your website content. Make sure all pages are available and load properly, check your
website for Pages with 5xx stalus codes and make sure your custom 404 emmor page is set up comectly.

About this SEO factor:

Axx emors often point to a problem on a website. For example, if you have a broken link on a page, and visitors

Tip: Check pages’ cache dates in Google, Bing, Yahoo. Click the Website tab
and find 3 columns — Cache date in Google, Cache date in Yahoo and Cache date in

Bing. If you spot too old cache dates or no cache data at all, mark these pages for
deeper analysis.

+ Cache date in Coogle Cache date in Bing Cache date in Yahoo!
Cached Apr 5, 2015 Cached Apr 4, 2015 Cached Apr 4, 2015
Cached Apr 5, 2015 Cached Apr 2, 2015 Cached Mar 29, 2015
Cached Apr 4, 2015 Cached Apr 2, 2015 Cached Apr 2, 2015

| Step 3: Fix redirects

Redirects are crucial for getting visitors to the right page if it has moved to a
different URL, but if implemented poorly, redirect can become an SEO problem.

How-to: Check pages with 302 redirects and meta refresh. Under Redirects in
Site Audit, see if you have any 302 redirects or pages with meta refresh.

Copyright © Link-Assistant.Com 35



http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

o 20 46 0 110 Pages with 302 redirect Detalls,  Reco
Indexi d labilit
ndexing and crawiabiity Factor status: m
& Pages with 4xx status code 2
There are 302 redirects found on your website. While the use of these redirects it
@ Pages with Sxx staws code 0 much limited, check the Details table to see all redirects and make sure that thei
@ 404 page set up correctly Yes justified.
robots.xt file No : e
The absence of 302 redirecls does nol guarantes that your website is free from
-Xmi sitermap No issues. To make sure all redirects are set up commectly, chick your website for
@ Pages restricted from indexing 10 meta refresh and for Pages with rel = “canonical®.
Redirects
@ Fixed www and non=www versions Yes About this SEO factor:
© Pages with 302 redirect 1 302 redirects are temporary so they don't pass any link juice. If you use them ins

301s, search engines might continue to index the old URL, and disregard the nev
duplicate, or they might divide the link popularity between the two versions, thus
search rankings.

@ Pages with 301 redirect
© Pages with meta refresh

=28 W

& Pages with rel="canonical” ’ _
That's why it is not recommended to use 302 redirects if you are parmanently me
Encoding and technical factors f a wabeita Inctaad =tick i M redirect t - Ink Tulcs and sed duml

A 302 is a temporary redirect, and though it's a legitimate way to redirect your
pages in certain occasions, it may not transfer link juice from the redirected URL
to the destination URL.

A meta refresh is often used by spammers to redirect visitor to pages with
unrelated content, and search engines generally frown upon the use of meta
refresh redirects.

Using any of these methods is not recommended and can prevent the
destination page from ranking well in search engines. So unless the redirect
really is temporary, try to set up permanent 301 redirects instead.

| Step 4: Brush up the code

Coding issues can be an SEO and user experience disaster, affecting your

pages’ load speed, the way they are displayed in different browsers, and their
crawlability for search engine bots. So the next step of your site's audit is to make
sure your pages code is free from errors, is perfectly readable to search engines
(not hiding your content with frames) and is not too “heavy”, skyrocketing your
page load time.

How-to: Make sure no pages use Frames, contain W3C errors, or are too big.
You'll find this data under Encoding and technical factors in Site Audit.
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@ 20 46 0 110 Pages with W3C errors and warnings Details.  Rec
D Pages restricted from indexing 10 Faclor status: m
Redirects Some pages on your site have emors in HTML and CS55 markup. Check the Det:
© Fixed www and non-www versions Yes find these pages and make them free of emors,
£ Pages with 302 redirect 1
. Search engine spiders find it sasier to crawl through semantically comect mark
© Pages with 301 redirect : why site’s HTML markup should be valid and fres of emors. CSS which is used
@ Pages with meta refresh ] the design and formatting of the wabsite, and which makes the webpages light
. [ easier 1o load, should be errorfree too. If for example, one of the tags has beel
O Fages whh reb"canonics| 0 unclosed, the spiders may miss an entire chunk, thus reducing the value of the
Encoding and technical factors
@ Pages with duplicate rel="cananical” code L]
Al d
Mobile friendly WA bout this SEO factor
The validation is usually parformed via the W3IC Markup Validation Service. And
O _FPages whh Frames 0 not obligatory and will mot have direct SEQ effect, bad code may be the cause ¢
@ Pages with W3C errars and warnings &4 not indexing your important content propedy.
© Too bl pages g We recommend checking your website pages for broken code Lo avoid issues wi
URLs angene spiders

For any factors with an Info, Warning, or Error status, go to Details to explore the
problem pages, or press Recommendation to see how to get the issue fixed.

Tip: See if your site is mobile-friendly. The Mobile-friendly factor shows
whether or not the site’s homepage passes Google’s mobile friendliness test.
Mind that failing that test can cost you losing positions in Mobile search — and
that may mean a sharp decrease in traffic.

| Step 5: Take care of URLs and links

It's important that your URLs are user- and search-engine-friendly so that visitors
and crawlers alike can easily tell what the page is about by its URL address.
Similarly, your links (both internal and external) need to be consistent and set up
correctly.

How-to: Look out for unreadable URLs and dead links. Check URLs and Links
in the Site Audit module and make sure you fix URLs that are too long, repair all

broken links, and consider removing external links from pages with too many of
them.
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@ 20 i 46 O 110 Eroken links Details, Rece
@ Pages restricted from indexing 10 Factor status:
Redirects

- - There are some broken outgoing links on your website. This may worsen user ex
& Fixed www and non-waw versions Yes signal to search engines that your site is neglected. So go to the Details table to
© Pages with 302 redirect 1 your links need fixing.
O Pages with 301 redirect 3 This is just one of the factors relating to the quality of links on your website. T¢
@ Pages with meta refresh ] sune your linking is totally fine, you should also check your website for Pages
& Pages with rel="canonical" 0 excessive number of culgoing links.
Links
A Broken links q About this SEO factor
@ Pages with excessive number of links 13 Broken outgeing links can be a quality signal to search engines and users. Ifa s
On-page broken links it is legical lo conclude that it has not been updated for some time.

9 the site's rankings may be downgradad.

£ Empty title tags 10

Althouwgh 1-2 broken links won'l cause Google penalty, try 1o regulady check you

Tip: Try to only use dynamic URLs when necessary. Even though the days
when search engines couldn’t read and index dynamic URLs are far gone, it's still
true that dynamic sites are spidered slower than static sites. Additionally, you
won't always be able to use relevant keywords in dynamic URLs — and thus the
page’s contents won't be clear to search engines and visitors from the URL.

| Step 6: Optimize your titles and meta descriptions

Through your title and meta description tags you can inform search engines
what your pages are about. A relevant title and description can help your
rankings; additionally, the contents of these tags will be used in your listing's
snippet in the search results.

How-to: Avoid empty, too long, or duplicate titles and meta descriptions.
Check the On-page section of the Site Audit module to see problem pages, if any,
and get info and tips.
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@ 20 46 0 110

@ Pages restricted from indexing 10

Redirects

@ Fixed www and non-www versions Yes

€ Pages with 302 redirect 1

@ Pages with 301 redirect 3

@ Pages with meta refresh 0

& Pages with rel="canonical” 0

On-page

2 Empty tithe tags 10
Taa long titles 14
Empty META description 13

| You're done with the tech part!

Duplicate titles

u
1
2

ferawlability-flash. html

fhiml-and-css html

Page

SEO Workflow

Detalls  Regt

= Tithe
Fie erawlability probler
Fix crawlability probler

Congrats — you've fixed all technical issues that may have been holding

your rankings back (and that in itself puts you ahead of so many competitors

already!). It's time you moved on to the (more) creative part, namely creating and

optimizing your landing pages’ content.
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Optimize your landing pages
(with the help of WebSite Auditor)

Optimize your HTML & create the right content for better rankings

If you followed our guide on keyword research, you probably already have a nice
list of target keywords on your hands, as well as the URLs of landing pages you'll
be optimizing for these terms. That means you're all set to start creating some
great content to make sure search engine bots understand what your landing
pages are about, acknowledge their value, and give them a high ranking in
search results. Sounds simple? Well, on-page SEO really is no rocket science, but
it does require some effort and patience on your part. In this guide, we've split
the process of landing page optimization into 6 actionable steps to make it as
smooth and straightforward as possible.

Analyze Compose Work on meta Create fab Deal with Double-check
page your title description content images the tech

| Step 1: Determine the status quo

Before you start optimizing a landing page for your target keywords, you'll need
to determine how well it is optimized at the moment, and which specific areas of
on-page SEO you should focus on in the first place.

Scan your landing page. In your WebSite Auditor project, go to the
Content Optimization module, and select your landing page from the list of the
site’s URLs. Type in the keywords you're optimizing the page for, and select a
target search engine. In a moment, you will see a dashboard populated with all
kinds of optimization stats, and an overall optimization score to show you just
how well-optimized your landing page is compared to top-ranking competitors.
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CJ Upedate

Anadsis
20 25 o 922 Keywaords in tithe Ded

Factor status: ([EEE

Good job! The title of your page contains target Keyword(s)

Content optimization

& Keywords in tife

Title length

Also see Titke length and Duplicale =fifle= fagto make sure y
and is spedfied only once.

73 chars

@ Duplicate <title= tag ]

For ile ideas of b adust your keyword usage to that of your
W you are oplirmizing e page for rultiple keywords, # may b
@ Keywords in mefa descriplion tag 1 averages al once. In this case, make sure your fitls is besta
keyword (i.e., your word counf and keyword density for thal ke

Meta tags

englh 276 chars

| Step 2: Work on your title tag

SEO-wise, the title tag is one of the most important page elements. It lets search
engines know what your page is about, and the tag's contents are commonly
used as part of your listing's snippet is search results. If the page has no title
tag, search engines will fill the snippet with content they've picked on their own,
which may not appear appealing to searchers and result in lower click-through
rates.

How-to: 1. Use a title that is concise, to the point, and includes your
keywords. Go through the Title section of WebSite Auditor's Content
Optimization dashboard, and make sure the title tag of the page you're
optimizing is up to 55 characters long (so that it can fit in the snippet) and
contains your target keywords.

2. Avoid keyword stuffing. If some of the keywords are used more than once
in your page’s title, go to Keywords in title and check with the Keyword stuffing
column to see if your page is at risk of appearing spammy to users and search

engines.
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42 o 921 Keywords in title Details  COMPAMOTE  Recommentation,
1t cptimizaticn Heywrord Heyword count Heyword density Reyword stuffing
breaking news 1 22.2% No
T ... 0 00 o
73 chars
U.5. news L1} 0.0% No
No
g 1
226 chars The <title> tag dwords | T3chars B

Ha
Eraaking Mews, .5 W k] pathe leris t & oo Haws

3. Make sure you only have one title. The Duplicate <title> tag section of
Content Optimization shows if the page has more than one title tag — several
titles on the same page will almost definitely confuse search engines.

If any of the optimization factors under the Title section have a Warning or
Error status, follow WebSite Auditor's instructions and eliminate the issues

immediately.

8 921 Title length

an Factor status:

The tithe tag on your page exceeds the recommended length (is over 55 characters long).

1

Howe to fix:

" Please, make sure your fitle length doesnt exceed 55 characters with spaces
0

Also visit Keywords in tiffe and Duplicate <tiffe= fag to make sure your title containg keywards and is spacified

1 anly oncs for he page.

226 chars ARer you have shorenad the title, revisit the Keywords i tle section once mong 10 ensure thal no keyword value
was lost during editing.

Mo

Tip 1: Employ techniques that are proven to work. If you haven't decided

on the contents of your title tag yet, go to the Competitors tab in the Keywords

in title section to see how your 10 top-ranking rivals optimize their titles — and
maybe borrow some of their tried and tested tactics. In this tab, you'll see stats
like keyword count, keyword density, and total word count in your competitors’
titles, as well as the exact wording of their title tags. You'll also find competitor
averages for these values, as well as the min and max total word count, keyword

count and density among your rivals.
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b 922 Keywords in title Details | Competitors | Recommendation

n Compared to the top 10 competitors for the k.. | breaking news .|

Tip 2: Place keywords at the beginning of your title when you can. The closer
your target keyword is to the beginning of your title tag, the more keyword-
relevant your page will be considered by search engines. Try to always start your
title with your keywords to emphasize their importance.

Tip 3: Mention your location in the title to help local SEO. If relevant, include
the name of your town or state in your title tag to show search engines which
geo-specific searches your listing is most relevant to.

| Step 3: Brush up your meta description

Just like the title tag, meta description is an important indication to search
engines of what the page is about. Meta descriptions are often used as preview
snippets for sites’ listings in search results — so for pages with no meta
descriptions, the snippet will include the content picked by search engines, which
may be unclear and unappealing to searchers.

How-to: Create a meta description that is in line with SEO best practices.
Under the Meta tags section in WebSite Auditor’s Content Optimization dashboard,
make sure your description includes your target keywords (but isn't overstuffed
with them), is up to 155 characters long, and is not duplicated by another meta
description tag.

Tip: Use tailor-made advice on writing meta descriptions. If you feel like you
could use a couple of examples of meta descriptions that work in your niche,
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switch between the Competitors and Recommendation tabs to see how your
top 10 rivals optimize their meta description tags, and get specific guidelines on
writing yours.

0 922 Keywords in meta description tag Details. GCompetitors, | Recommendation

ion Factor status: [aalial

Great job! The meta descriplion of your page contains targel keyword(s).

Step 4: Create your killer content (and don't forget
the keywords!)

We can't stress it enough: it is Uber important for your content to be valuable and
unique, and creating pages that are engaging and useful to the reader should
always be your primary goal. However, clever use of keywords in your content

is also important — it lets search engines understand which search queries that
content is most relevant to. Remember to use keywords naturally though, as
human visitors should always be your top priority.

How-to: Use keywords in the page’s body cleverly. Under the Body section in
WebSite Auditor’s Content Optimization, check Keywords in Body to see how many
times your target keywords are used within the page’s body tag. In Word count
in <body>, make sure your text’s size is within the recommended min and max
values. Next, go to Keywords in H1 to see if the page’s most important heading
tag includes your keywords. It's strongly recommended that it does — search
engines use this tag to associate pages with certain topics, so make sure your
H1 clearly states what the page is about. If any of these factors have an Error or
Warning status, you'll get specific recommendations on keyword usage in the
Recommendation tab, based on the content of the pages that rank in top 10 for
the term.
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» 922 Keywords in <body> Details, Competitors. | Recommendation

! Factor status:

226 chars
Some of your target keywords are missing from the page's body.

No if search engines can'l find target keywords in the body of your page, they may consider it imelevant
for those kevwords and rank it lower in search results

Tip 1: Emphasize your keywords. When the context allows you to, stress your
keywords by bolding, italicizing, or using them in H2-H6 tags — search engines
are likely to pay more attention to these parts of your content. Keywords used

in link anchors are also a good idea. Go through the respective parts of the Body
section in Content Optimization to see if you could add extra emphasis for certain
keywords.

Tip 2: Learn from the best. Every part of the Body section in the Content
Optimization module lets you switch to Competitors to see exactly what each of
your top 10 rivals are doing. If you feel you could use some ideas on keyword use
in the content you're creating, it's a great place to start.

| Step 5: Use the right alt texts for images

Search engines can't analyze images or read text off them — so your images’
alternative attributes are a way of telling search engine bots what the image is
about.

How-to: Use relevant keywords in the alternative text. Under the Images
section, see if any of your images lack alt text (Empty ALT texts), and how often
your keywords are used in the alternative attributes on the page (Keywords in ALT
texts). It's recommended that all of your images have alternative text, and that
relevant keywords are used within it when possible. You can also see all alt texts
found on the page and the actual image each text is associated with.
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55.6%, o0 25 D 922 Keywords in ALT texts Details
& Word count in <body= 882
Keyword Heyword count Keyword density
Heywards in H1 L1}
breaki 0 0.0%
0 Keywords in H2-HE 0 reaning news '
0 Keywords in bold 0 news onling 0 0.0%
0 Keywords in italic i} U.S. news 0 0.0%
D Keywords in link anchors (1]
Images
@ Keywords in ALT teats ]
ALT texts
Empty ALT tests 19
2 mage AR Texts ymage URL

| Step 6: Go through technical factors

Although you've (hopefully) already run a full site audit with the help of

this guide, quickly double-checking the tech side of the specific page you're
optimizing won't be superfluous — especially given that you made some changes
to your HTML in the previous steps, when you were optimizing different page
elements for your keywords.

How-to: Make sure the page is fully crawlable and readable. Go through Page
availability to see if anything could be making the page problematic to access.
The Encoding and technical factors will show you if there are any issues in your
code that may make the page harder to crawl, and its content harder to read.
The URL section will tell you whether the URL is user- and search engine friendly.
Under Links, you'll immediately see if there are any broken links on the page, and
whether or not it's got too many links overall, or too many do-follow external
links specifically.
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Q Update

Analysis

]
[=]

54.9% 42 o 9 Page status code

Page availability
A Page status code

Facior status:

Tha page redirects to hittp:('edition.cnn.com/ via the 301

@ Page is restricted from indexing

Page uses meta refresh Yes How to i
O Page uses rel="canonical" Yes In general, here is nothing wrong with 301 redirects, as
Encoding and technical factors gt complete statistics for vour landing page in WabSite
for analysis instead.
@ Duplicats rel="canonical” cade Ho
& Mobile friendly Yes Important: Bacause your currant URL has no contant, .
reportad for the new page (the page your current LIRL r
@ Conflicting character encoding Ho
@ Pageuses frames Mo
@ W3C HTML arrors & wamings 24 Atout ths SEO factor:
@ W3C CSS erors & wamings 828 When a user accesses your page in a browser of when |
status code in response 1o the request This code provic
© Page HTML size 290 KB common slatus codes are.
0 Strucured data markup Ho & 200 - the server successhully relumed the page
® 301 - the page has been moved permanently
URL & 404 - the requested page doesnt exist
© Dynamic URL Mo & 503 - the server is temporarily unavailable
URL length 15 chars

| You're an optimization guru!

You've just completed the full process of page optimization. With all your page
elements optimized for your keywords and your content all around brilliant, your
landing page is probably a perfect example of on-page SEO done right. Now it's
time to go off-page and audit your website's backlinks!
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Run an in-depth backlink audit
(with the help of SEO SpyGlass)

Discover all links to your site & get rid of the ones that are hurting your
rankings

Backlinks are one of the most important ranking factors to search engines. And
it's a pretty simple idea: the more reliable, relevant resources link to a page,
the more useful and valuable that page must be (and the higher rankings it
deserves). Similarly, ‘bad’ backlinks (links from spammy or irrelevant sources)
are treated as indicators of poor quality, diminishing the page’s value and
authority in search engines’ eyes and often resulting in ranking penalties. This
is why evaluating the status quo and auditing your site’s backlink profile is the
first off-page step to take. It's crucial that you do that before you even consider
a link building campaign — this way you'll be able to eliminate all links that may
threaten your rankings, and then start clean with building fresh, high-quality

links.
Find all links Assess your Compare it to Calculate Check suspicuos Get rid of
to your site backlink profile competitors penalty risk links manually dangerous links

Step 1: Get the most complete list of your
backlinks

To run a comprehensive and accurate backlink audit, you should definitely start
with getting a complete list of webpages that presently link to your site.

1. Find backlinks with SEO SpyGlass. Run SEO SpyGlass, enter your
website’s URL and let the software collect all your backlinks.

2. Import backlinks from Google Webmaster Tools. If you already have
your own list of backlinks — from any other link research tool or from Google
Webmaster tools, you can import them into the project in CSV file.
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Just go to File -> Import menu:

links details Link penalty risks Backlinks from homepage Backlinks from bl

Tithe Links. Back Anchar Text Anchor URL Page P

No (Link missi... or R

hitp:ihaoww. Se0i.,  hitplhwww seo FR: —

ttp:hwww.seol.. hitpiwwwseo.. PR: —

Agquoid Forum .. Yes hiipwww.seol.. hitpfwww.seo PR —

Agquold Forum Yas hitpiisww.seol i PR —

Tip: Check if all the links are still in place. Sometimes link databases can't
keep up with all the changes on the Web, and some backlinks that no longer
exist in reality are still kept in their indexes. Thus, when you check your site’s

backlinks, you may have some non-existent backlinks messing up your list. These

links can't affect your site rankings and would simply waste your time on useless

checking and analyzing.

That's where SEO SpyGlass' real-time link checks come in handy. In the Links Back

column, you can see whether each link is indeed found on the page (Yes), or if it
has been removed from the page (No).

If there are any links with a No status in your project, you can safely remove
them from the project completely (right-click the link and hit Remove backlinks
from project) to make sure you aren’t wasting your time on analyzing them.

All backlinks Backlinks details Link penalty risks Backlinks from homepage Backlinks from blog & forums i
# Backink Page Title Links Back Anchor Teodt anchor ... Page PR~ Tota
1 hitps.hwww. moptwo, comiScoli~8 Moptwo - Scott Yeager - Weea Yas WWeskley ends S5-ye hitp.lhw, PR —
2 hitpiwww.onenewspage com.au.. One Mews Page Australia | L. Yes Dtp i, —tid 1
3 hitpiwww.onenewspage coukfc.. One Mews Page United King.. Yes ittp:iw. rid 1
4 hitpiwww.onenewspage ustcphp One Mews Page United Stat . Yas hitpiw.. L. 1
5 hitp.iwaww. onenawspage comic One Mews Page | LatesiMNe... Yes Rttt Ll 1
6 hitp:iwww.marg blogspot com2 skippy the bush kangaroo: D Yes |posted five photogr hitp.lhw, LR 4 1
7 hitp:AS0snavy. orgiwebcam.htm 505 Mavy - Los Angeles Web.. Yes hipwww.golf.com/  hitpiiw di
8 h 0% com/igolf, Best Golf Web _.. Yes [Eolfcom it i P d

Copyright © Link-Assistant.Com

49


http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

| Step 2: Assess your backlink profile as a whole

A link profile is made up of individual links — but before you look into the

details of each of your links individually, you need to understand how they are
performing together, and identify the core strengths and weaknesses of your link
profile as a whole.

How-to: Analyze crucial domain profile stats.

Switch to the Summary section of the Backlink Profile module in SEO SpyGlass.
Here, you'll find your total number of backlinks and a wealth of important stats
about them.

1. Compare your Total Links vs. Linking Domains. The total number of
backlinks your site has is a good starting point in understanding how strong your
backlink profile is. Yet multiple links coming from one and the same domain are
considered to have lower value, so unique linking domains are typically a more
reliable metric than link count.

Your link profile will obviously have considerably more total links than linking
domains, but your aim is to have as even a ratio as possible.

Rebuld Update
Project (:-’II Factors

414 vackinks

D ey e |L|nf|ng domains: 223 | IPa:230 C-Blocks: 211 May

Dofollow vs Nofollow Domains |I|‘I|{I|‘19 from

2. Check the dofollow vs nofollow ratio. While it's true that nofollow links do
not have SEO weight, a natural link profile can’t consist of dofollow links only, so
your best option is to have a natural mix of nofollow and dofollow links.

Copyright © Link-Assistant.Com 50



http://www.link-assistant.com

_... SEO PowerSuite SEO Workflow

If nofollow links prevail in your backlink profile, it's a signal to rethink your link-
building strategy and try to focus on acquiring more SEO-valuable dofollow links.

If there aren’t any nofollow links in your profile, this may be a flag that your
links were acquired in an unnatural manner and you need to further investigate
your profile for other traces of spammy techniques.

Dotallow v Nofollow Domaing linking from homapage

92.0%

381 links
42 domains

8.0%
¢ 85.7%

3. Analyze how many backlinks are coming from homepages. As the
homepage is the most authoritative page of a website, links appearing there can
be easily deemed as paid links — especially if their number is excessive.

If links from homepages considerably exceed links from internal pages in your
link profile, pay extra attention to these links and make sure they were built

naturally.

Dofollow vs Nofollow Domains linking from homepage

22.0%

32 domains
'o
80 B5.T%

4. Check backlink countries. When it comes to backlink countries, just like with
other aspects of link audit, you should keep in mind your links’ diversity. Yet the
rule of a thumb is that if you optimize your website for a specific geo-location,
your aim is to get maximum location-relevant backlinks.

Say, if you're a UK-based business that targets a local market, but most of your
links are coming from USA-based websites, it's high time for you to switch to

getting links from local sites.
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Backlink countries

B usa
B China

85 United Kingdom

B4.3% / 188 domains

2.2% /5 domains

1.8%

4 domains

Backlink TLDs

JCOom

.mel

SEO Workflow

T2.6%/ 162 domains
T.2% I 16 domains

B.E% 113 domains

5. Check Google PR distribution. High Google PageRank is one of the indicators

of domain’s quality, while low PageRank may be a signal of a spammy website.

So, if a huge portion of your links come from websites with no PR, this also may

be a flag to search engines.

Google PR distribution

PR -

PRO
PR1

PR 2

PR3
PR4

A

40.6% | 168 pages
20.8% | 86 pages
16.4% | 68 pages

9.4% | 30 pages

2%

3.0%

1.4%

30 pages
16 pages

4.0% | 9 domains
10.3% | 43 domains
11.2% 1 25 domains
15.7% / 34 domains
15.2% | 34 domains

13.5% | 30 domains

6. Check top anchor texts and keywords. Irrelevant anchor text, keyword

stuffing, or too many identical anchors can get you in trouble with search

engines and cause a ranking drop.

If your obvious anchor text leaders are commercial anchors with lots of money

keywords, it's high time to start an anchor-text diversification campaign.

Top anchor [ alt texts

goll.com
gl
welcome to golf.com

welcome to golfsery
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11.1%/

B.5%

6.0%

46 pages

135 pages

125 pages

5.8% [ 24 pages

golf.com

qolil

welcome to golfseny

13.5% I 30 domains

7.6% 117 domains

5.4% 12 domains

4.9% 11 domains
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7. Check anchor URLs. Most links your site receives point to your homepage

— the first level in the structure of your website. However you need to balance

those links by a number of other links going to deep internal pages of the

website.

If you have very few links pointing to your internal pages, it may be a good idea
to launch a thought-out content marketing campaign that earns more backlinks

for your deeper pages.

Anchor URLs

159

anchor URLs

Top Anchor URLs

[homapage|

201 40410 1 Sgeraw

ks | 28.5%
122 links
nEs T0.5%

252 links
20.5% [ 122 pages [homepage] 35.9% / B0 domains
5.6% [ 23 pages Fad=nbar_si_dd 2.7% | 6 domiains
ds-i-wont-play-the-masbars 5.3% | 22 pages ol 2.7% | G domains
2.4% 110 pages 2014040 T Riger- W adE-l-4 P thg=rmasier 1.8% /4 domaing

SEO Workflow

Tip: Get even more link profile stats in SEO SpyGlass. Switch to Backlink Profile

-> Backlinks and click the Statistics button to get complete lists of TLDs, backlink

countries, anchors, keywords, etc. for your whole link profile, rather than just the

top ones.

pCkinks from homepage

Backlinks from link directonies Traffic coming through bac

Backlinks from blog & forums

Ql—j Statistics | - :'n:: [:J g:x; '

P

Comparison

Backink Page Tithe Links Back Anchor Teaut Anchor URL

View statistics for backlinks

Showing statizstics for 414 out of 414 backlinks

TLD Domain Damain PR Webpage PR Keywords Anchor Text Anchor URL IP Ad

The site"s backlinks come from 26 different TLDS (top level domains).

Hare you can instanty see TLDs (top level domains) the site has backlinks from. Avalus 33% next to 3 certain domain
the site’s backlinks come from this domain. Some domains, like .gov or .edu get more trust from search engines than
valuable links
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Step 3: See how your links compare to
competitors’

The next crucial step in evaluating your link profile is checking how it compares
to your main competitors — to identify your site’s strong and weak points and
see what will help you outrank your competition.

How-to: 1. Create projects for your competitors. Through File -> New Project,
create projects for your 4 main competitors and save them.

2. Add competitor projects in the Projects Comparison module. Go back

to your site’s project and navigate to the Projects Comparison module. Click Add
projects and pick the ones you've just created for your competitors. Voila! Your

backlinks will be compared to those of your top rivals against a bunch of crucial
link factors, with a 1 to 5 overall rating assigned to each site.

AddRamove Update
Projecis f:J Companson

Farameters e g B e T e s o 8

Taotal Backlinks 414 533 587 3
Total Linking Domains 223 113 57 14
1P Addresses 230 73 40 13
C-Blocks 211 &7 39 13
Dofollew backinks 381 277 464 ]

Domains linking from h_.. 32 T 3 o

% 6a% S4% 3%

Top TLD

| Step 4: Pinpoint potentially dangerous backlinks

Ever since the first Google Penguin update, one of the key aspects of any
backlink audit is to identify poor-quality backlinks that can put your site at risk of
Google’s link penalty.

SEO SpyGlass analyzes your links against a number of quality factors (the same
as the ones used by Google) to let you spot all dangerous backlinks and have
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them safely removed.

How-to: Calculate Penalty Risk. In SEO SpyGlass' Link Penalty Risks workspace,
carefully look through the Penalty Risk column to spot potentially dangerous
links (if it isn't yet calculated for some of your links, click the ‘i’ button in the
Penalty Risk column to see which factors need to be checked for the value to be
calculated).

Roughly, a link with a 0 to 30% risk value is usually considered safe. A link in the
30 to 70% range may potentially be harmful, so it's recommended that you take
a closer look at it. A Penalty Risk of over 70% is considered high and calls for
immediate action.

All backlinks Backlinks details Link penalty risks Backlinks from homepags Backlinks from blog & forums Backlinks

O stees - B0 Orecon

] Tt = Penaly Rsk Liniks Back Anch
1 Sports Golf Locate Best Price Inf S0% Yes Welcometo
2 Gaolf Shop 50% Yes Welcometo
3 hitpvmysearch com andirecioresidirectorio_categona ph Deportes yFitness Golf - Todo 5 AT% Yes Welcome to
4 htfp:¥1 T mile comEWRCH Tsparts hitmd spors 4T% Yes Golf.com
5 hitp:www pard0 comvauthoriesse--boland! Jesse Boland 44% Yes Wedge Sho!
6 hitp:www pardl. comdcategoryigame-improsement/ Game Improvement Archive 44% Yes Wedge Shol
T hitp:Wweww pard0 comdplasing-god-in-the-windi Playing Golf in the Wind, Leamin 449 Yes Wedge Sho
& hiip 1-02 idahosports. comipralinksiprosponshaeme him |dahoSpors.com 41% Yes GOLF.COM

| Step 5: Re-check suspicious backlinks manually

It's up to you how “strict” your backlinks cleaning-up will be, but removing lots of
backlinks at once may cause a ranking drop, so, not to overdo with link removal,
you need to smell-test the suspicious links manually and get rid of your links in
the most “glaring” cases only.

How-to: Examine the backlink details. In Backlink Profile -> Backlinks, switch to
the Backlink Details tab, and go through the available columns to double-check all
the suspicious links you've found. Check if the backlink page is relevant to your
topic, your geo-location, if the anchor text seems natural and if the website itself
seems trustworthy.
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All backbnks Backlnks details - LLink penadty risks Backlinks Troem omepage Backinks rom blog & Torums Backlsks irom lnk diveciork &+ ()
G- BIE OF- v o ®
ks Tise Linis B Anchar Ted Daman P Page PR Bacdni amaha
1 R sl Womdn on Sports Y5 LVE Wasters fo an Taizs R PR3 Mg &=
2 mmp Signature Spons Venue Yes infamous par-3 w512 B L] Hew €
3 Butzan 2o - An OTegon Yes Goif 108162 R LY Hiw &
4 ATL Al Diay - An Alanka Yes Golf 104281 ¥ Hew &
5 WSAZ | W1 Virginia, K Yos Masters Ruthr es.na27 R PR3 Nww
L Wegotiogges K31: 5 Yes Golf Magadne's 740252 R BE g Hew &
T 12t Man Riging - A Sea. Yes Golt R TELLE L3 Hew &
2 1422 Elen - Mo mind Tes Goir wes2 S L] Mew €
L Heairy and Beautiul 5 Yes{. Goif 173255 R il 3] Hiew &
10 hRpdaveragesosgolipro com Arurage Job Goll Pro-F Yes GollComTop 1. hipiblogs goit comAopin 50.63.36.1 B PR & M €
11 BEp S 2achs ol Zach Johmson Home Pa Yas i o gt T Z16.81 1 =

Tip 1: Explore backlink pages’ social signals. It's never been officially confirmed
that social signals are used in search engines’ ranking algorithms. Yet social
media stats are important indicators of human engagement with the page, and
can thus give you a good idea of the page's quality.

In SEO SpyGlass’ Backlink Details tab, check with the Page Facebook Popularity,
Page Twitter mentions, Page Google+1’s, and Page LinkedIn shares columns to see
how your backlink pages are performing socially.

details - Link penaity risks Backlinks from homepage Backlinks from blog & forums Backiinks from link directoris 4+ (  }

::: C) ﬁm . =| Quick Filter: containg [=
Tite Links B... Anchor Tex Anchor URL = Pags Faceboo.. Page Twilter me... Page’s Google +.,
] WEAZ - HomeFa Yes TigerWoods to hitpzihotinks, goll cormr20 14004001/ 6341 - 1 76 I
pag . 0GE80|Where W Yes Goff.com hitpwww, golf comitour-and-news o58 0 0 -
Blox Yes f hitp-iwww, golf comi &7 4 0
5 WHAZ | West Virg ¥es MWasters fourthr hitp:ifwnww, golf comileaderboard!m 635 140 o]
edli, WSAZ | WestVirg Yes Tiger Woods to hitp:ihotlinks goll. comy201 400401/ 500 3 0
12th Man Rising Yes Golf hitp-twww. golf comiid=nbar_si 351 122 65
zBlox Yes f hitp-iwww golf com/ 279 13 1
WRDW | Augusta Yes Wasters fourdhr, natp-iwww golf comiteaderboardim, | 265 8 2
12

Tip 2: Check how much traffic each backlink brings. Although not an SEO
factor, stats on traffic through backlinks let you see which of your links bring
actual visits to your site.

In the Traffic coming through backlinks workspace, you can see how many visitors
each of your backlinks has brought in the last 30 days in the Visits to Your Site
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column. To update this factor, go to Preferences -> Preferred Backlink Factors,
select Visits to Your Site, and hit OK. Back in the Traffic coming through backlinks
view, select your backlinks and hit Update factors, selecting Visits to Your Site once
more. Specify your Google Analytics credentials at the next step, and the tool will
sync with your GA account and gather the traffic stats.

from homepage Backlinks from blog & forums Backlinks from link directories Traffic coming through backlinks - + {
Q. ®
(] Tite Links Back Anchor Text Anchor URL = External inks ‘Visits o Your Ske
AusGolf - Linkswww ausg... Yes Golf.com hitp:\werw.golf.co 165
ninews-magazin Assignmenteditor - Onling... Yes Golf Magazine hitp:iwaw.golf.co 144
s him Sparts at Onekiay.com Yes Golfcom hitp:#www.golf.co 126
egoryhufington-p...  Huffington Post Archives &.. Yes Johnsonhas bee..  hpifwewgolfco 101
Boart! About - 12th Man Rising Yes Golf hitp:\hwerw.golf.co Ta
120111021 Fabruary, 2011 | Austin Re... Yes ClubTest hitp:ihwaw.golf.co T4
People | 06380 | Page 15 Yes Goll.com hitp:tweaw. golf.co... &7
Recraalion in Encinitas Yes Golfcom hittp: #wwow. golf co 58

Tip 3: Use tags. You may want to tag some of your backlinks at this stage, so that
you can quickly sort out all the links that require further action (e.g. if you plan

to contact the webmaster to ask for link removal). To tag a backlink, right-click it
and choose Add tags to selected record.

All backlinks Backlinks details - Link penalty risks Backlinks from homepage Backlinks from biog & forums Backlinks
CL'% Statistics - ﬂp!bl.lld (:) ﬁm = QuickFilter: contains
] Backink Page Links Back Ancher Texd Anchor URL - Tags 1

1 hitp:itwww pardl comicaleganyiga Yes Wedge Shotsin,. hitpwww golf cominstructi | contact to take link down

2 hitp:iwwnw pard0 comiauthoriesse Yes Wedge Shols in,.. hitpwww golf cominstructi | contact to take link down

3 hitp:itwww numengynity, comy2013 Yes golf hitp: e, goit, comy contact to take link down

4 hitp:¥eoww yourdfirstpotbeliystove co Yes (Mofoll.., Read more hitp:feww, golf. comitour-an contact to remaove Nofollow
& hitp:itweww youtube comvusenGolf,.  Yes (Modoll hitp: e, goit comy contact to remaove Nofollow
&  hitp:wwnw womanonsports netl Yes LIVE: Mastersfo.. hitphwwe golf comtgur-an contact to change anchor
7

hItE'l'.'BIIE‘F!ﬂ_‘-: 0, comd

8 hitp:ivw

Yes

Yes

Goif

Wasters fourth r.

hitpfwww, golf comi?

contact to change anchor

contact to change anchor

ntact 10 chanoe snohar

| Step 6: Have harmful links taken down

Once you've identified dangerous links in your backlink profile, it's time to get rid
of these reputation damagers. The most commonly used method of doing that is
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by contacting the webmasters of sites that link to you, and simply asking them to

take the links down.

1. Get webmasters’ contact details. To save time on digging up
contact info manually, you can get webmasters’ email addresses right in SEO
SpyGlass. To do that, go to Preferences -> Preferred Backlink Factors and select
Contact Info from the list of available factors. Click OK. In your SEO SpyGlass
workspace, right-click the header of any column to open the workspace editor.
Add a Contact Info column to your workspace (by double-clicking it in the list of
available columns on the left), and click OK once more. Now, select the links you'd
like to get contact details for, hit the Update factors button, and select Contact
Info to be updated. The column you've just added will now populate with email
addresses of webmasters (if available on the website).

2. Reach out to webmasters via email. Copy the email addresses SEO SpyGlass
found for you, and send out emails to webmasters. If you only found a couple

of spammy links, you can easily do that by composing a personal email for each
of the webmasters — but if we're talking about dozens or hundreds of harmful
backlinks, you may want to create an email template requesting link removal.

In either case, make sure you introduce yourself in your email, mention your
position (e.g. SEO or site owner), explain that you are trying to prevent (or
recover from) a search engine penalty and would appreciate it if the link was
removed, specifying the URL of the page you found the link on.

| Step 7: Disavow links you're unable to remove

If you have a large number of spammy links to your site, or if you don't hear
back from the webmasters you contacted asking to remove the links, you can
tell Google to ignore these links by disavowing them. You can easily generate a
disavow file right in SEO SpyGlass.

1. Add links to the disavow list. In your SEO SpyGlass project, select

the backlinks you'd like to disavow. Right-click the selection, and hit Disavow
backlinks.
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1 http (/100kresources com/fseo-to...  3EQ Tools & ... Yes SEQ in practice hitp-/hwwew PR 17
¢ http . 1m Linfofwordpre s/ hiow-t. How to do 5. Yes (Nofollo... http:/fwww.s...  hipod fevew a5 50
3 hup/imlinforwordpress fwhat-i.. Whatis the ... Yes (Nofollo... g/ fwwnwes... DO/ P ... i H 50
[ |mouseoasvesn  [seondve. | ves|imagelcor o | me 2]

mm + Add backlink(s) to project

Wiew statistics for backlink(s)

m Update factors for backlink(s)...
9

hup:j/7marketingphiladé § Remove backlink(s) from project pplicable Mot applicable
10 http )/ Fmarketingphiladd 3 Disavow backlinkis) plicable Not applicable PR: —
11 http-//?marketingphila T3 b [ v Takes ... hitpodhwwew... PR: —
12 hip:/ Mot applicable PR

{Tmarketingphilady F Add tags to selected record(s) pelical

2. Decide if you're disavowing the backlink or the domain, and add

[ [ 5o e i 4 [0 m | ves ol [ sc0 pacice [bsp o | |

1
11
19

comments. In the menu that pops up, choose whether you'll only be disavowing

the backlink page you just added (Backlink), or the whole domain that links

to your site (Linking Domain). At this step, you can also add a comment to the

records you're disavowing. Comments are useful for your own future reference -

whenever you review or edit your disavow file later, you'll instantly see what kind

of sites you were disavowing and why.

il.info/wordpress fhow-t... How to do S...  Yes (Nofollo... http://fwww.5... HEp: [/ fwww.... FR: — 50.63.1... =
1L.info/wordD. g &) @ Disavow Backlink(s) - I

[ —
B vigs nl S p—

Disavow the backlink(s)

Choose if you want to disavow a specific backlink, or the entire linking domain.

Disavow mode: Backlink | = Entire domain
I 1t W specific Backlmks, or the

Comment:

aarketingphila
1arketingphilal

warketingphilal

3. Export your disavow file. After you've added all links you're about to disavow

to the list, go to Preferences -> Disavow/Blacklist Backlinks. At this stage, you can
edit the comments by double-clicking any comment to make changes. Clicking
Add lets you add links to your disavow list, and clicking Remove deletes selected

records from the list. In the Choose the action menu, you can select whether you'd

like to simply disavow the backlinks, disavow and exclude them from all future
updates you make in the project, or disavow and blacklist the links (have them
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removed from the project completely).

Once you're happy with you disavow list, hit the Export button and select the
folder to save the file in so that you can upload it to Google Webmaster Tools.

= Project Preferences : : :
y Disavow [Blacklist backlinks
Customer Profile
This is where you can create and manage your Google Disavow file or blacklist any unwante
Disavow/Blacklist backlinks don't show up in your project.
B Workspaces

Backlinks Data C__,_) Import
Comparison (Domains) Add | B Expont I

Tags

# Disavow m ° ® Save
Events

1 Entire doma

Preferred Backlink Factors save As:  disavow_links.txt

Backlinks Collection Settings 2 | Eneie 0

3 Entire doma -
GCoogle Analytics Account backlinks

4. Upload your disavow file to Google. In the Google Disavow Tool, select your
website and upload the disavow file you generated. That's it - you've told Google
which of your backlinks to ignore, and your site is all set to start clean!

Tip: Mind that every new disavow file you upload to Google will overwrite the
previous one. If you've already submitted a disavow file for your site, make sure
your new file includes the previously disavowed links in addition to the ones
you're disavowing for the first time.

| Your link profile is all clean and shiny!

Now that you are done with backlink audit and free from spammy links, you've
got a clean link profile to start working on. It's time to start building relevant,
high-quality backlinks to win search engine’s trust and respect.
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Build quality links
(with the help of SEO SpyGlass and LinkAssistant)

Discover the best link building opportunities & grow your link profile

Link building is perhaps the most challenging part of SEO. With Google's growing
concern for the quality of a site’s link profile, researching link opportunities can
get incredibly hard and time-consuming. But as backlinks remain the strongest
ranking signal to search engines, link building, when done right, will bring you
better results than any other SEO effort. Follow the steps below for best working
ways to find link prospects and get them to link to your site.

Uncover Find link prospects Reach out to

competitors’ links by keyword search potential partners Manage links

| Step 1. Examine your top competitors’ backlinks.

Find backlinks to your top ranking competitors, and throw together a list of high
quality sites that you'd like to get links from, too.

How-to: 1. Create an SEO SpyGlass project for one of your top competitors.
Run SEO SpyGlass and hit New in the app’s upper right corner. Enter the URL of
the site of one of your best ranking competitors, and wait a moment for their
backlinks to be collected.

Projects:
page Backlinks from blog & forums Backlinks from link directories Traffi 4+ ( )
* | Quick Filter: contains
JRL Page PR Total links Page Faceboo... Page Twitter ... Page's Google... Tags

2. Identify top link sources in the competitor’s profile. In the SEO SpyGlass
project you've just created for your competitor, select all backlinks the app has
found and hit ) 15 to analyze the links (if thousands of links are found, make
sure you update the data for bunches of up to 1,000 at a time). Once the update
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is complete, look at backlink authority factors like Page and Domain PR (or MozZ's
PA/DA), Domain Age, and Link Value to pick sources you'd like to make use of
yourself. Remove the links you aren't interested in from the project by selecting
them, right-clicking the selection, and hitting Remove backlinks from project.

Backlinks from homepage Backlinks from blog & farums Backlinks from link directories Traffi 4+ { 3}

Links Back Anchor Text Anchor URL Page PR Domain PR Damain P Domain Age
Mo (Link missi.. Mot applicable  Not applicabls 2 G 23.69.2... N/A
Yes (Mofollow ... [Imags hitp: / /www.s.. FR: oL 3s.127... BE 11y 5m
Yes (Mofollow ... [Image hitp: fivwww s | laH —? 38.127.... E 1ly5m
Yes (Nofollow ... http:/ fwww.s... hilp: //wewiw.s. . PR — i ® 108.171... BEE 9y 10m
Yes hutp:/ seoinp... hip:/jsesing... PR — L8| 104.28.... E 9y 1m
Yes (Nofollow ... http://seginp... hop:/isecinp... PR — PR — 188.165... a9m
Yes SEQ In Practice http://www.s... | a7 i B 162,159, BE 4y 1m
Yes SEO in practice  hifp://www.s PR; L 104.18.... BE Sy 6m

3. Repeat the process for other competitors. Go through the two steps above
for up to 3 more competitors.

4. Filter out sites that already link to you. Go to the Projects Comparison
module in SEO SpyGlass, and load the projects you've just created for your top

competitors along with the project for your own site.

If your site already has a bunch of backlinks, you may want to filter those out -
just in case some of your competitors’ link partners already link to you. To do
that, navigate to the Backlink Domains section of the Projects Comparison module,
right-click the header of any column, and hit the (+) button to add a filter.
Select Projects, Does not contain, and enter the URL of your website. Hit OK to

apply the filter.
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Workspace Name: ANl backlink domains

Available Columns: Vizible Columns:
# of Projects #
Country = Backlink Domain Column Width:
Domain Linkadin Shares wn| Projects -
Diomain Social Mention Popularity # of Backlinks Move I
Compete Rank = #of Dofollow Backlinks =l
Domain Diigo bookmarks << Domain PR Move Down
Indexed in Yahoo Indexed in Google

v Shrink columns to fit screen

Click this button to add a new fillaring condition +
Show backiinks that match | 2l = ofthe following conditions

Projects = | does not contain = | www yoursite,com

5. Export your list of top link sources. In Projects Comparison -> Backlink
Domains, you should now see your shortlisted link partners from up to 4 of your
competitors’ link profiles, with those that already link to your site filtered out.
Select all domains on the list, right-click the selection, and hit Copy Records To
Clipboard. Paste the selection into a spreadsheet - you'll need to import the file
into LinkAssistant later.

All backlink domains - Potential backlink domains | 4+

Add/Remove Update
Projects (:) Comparison

Backlink Domain

= Projects # of Backlinks # of Dofollow Bac... Domain PR

6. Import the list of prospects into LinkAssistant.
Run LinkAssistant and create a project for your site. Go to File -> Import

and import the spreadsheet you compiled with top link sources from your
competitors’ profiles.
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| Step 2: Find more link opportunities

Apart from competitor research, there’s a bunch of directions you could go in
when it comes to finding link opportunities — here’s a list of the most common
techniques used by SEOs.

1. Choose where to start. Review the commonly used partner search
options below, and choose the ones that suite your niche best.

Mentions.

It's likely there are numerous pages on the web that mention your product
or brand, but do not link to your website. It makes sense to get in touch
with the owners of these sites and ask if they would mind updating the
pages’ content with a link to your site.

Yellow pages, business associations, etc.

This method is more applicable to brick-and-mortar businesses - make sure
you don't miss out on this opportunity if you are one. Find local business
directories, chamber of commerce listings, and business association
websites: these are good places to have links from. As a tangible bonus,

these links will bring you some extra traffic, too!

Online reviews of products or services.

Most probably, there are hundreds of blog posts online written about
things related to your business. Quite often, a review of your product,
company, or service is a win-win thing. The blogger gets an idea for a new
post that might be useful to the blog readers, and you get quality links (as
well as exposure and additional traffic). Besides, other bloggers will see
the review, and some of them may want to write about your business, too.
Once you've found bloggers that are willing to write about you, make sure
you collaborate with them: send in a clear explanation of what you do and
how you do it, help with visuals and design (logo, pictures, etc.), and provide
product samples if needed.

Bloggers often publish comparison reviews. A comparison that you feel
could include your product or service can be a good spot for a link.

You can also look for outdated reviews of products or services that are
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similar to yours. These can be great places for backlinks: the page’'s author
may be willing to update the copy with a description of your product and a
link to your site.

Guest blogging.

Writing posts or expert articles for someone else’s blog is common practice.
If the blog is an authoritative resource, a link to your website included in the
post can be of big SEO value. However, mind that large-scale guest blogging
is officially outlawed by Google. This does not mean you cannot guest blog
at all; but as a rule of thumb, it's recommended that guest posts should
only be published on relevant sites. Avoid guest blogging networks and
websites created purely for posting articles. Detecting such sites may be
tricky; here are the common qualities you can recognize them by:

- The site uses a standard or free design template;

- Articles and posts are not centered around any particular topic;

- There are no signs of user engagement (no comments or social shares);
- There are no real author bios;

- There are no contact details.

Press release distribution.

There are numerous press release syndication/distribution services on
the web (PRWeb, PR Newswire, Market Wired, etc.) you can submit press
releases to. As long as the press release contains links, this technique lets
you get backlinks from other sites within a few hours. However, use this
method with caution; its mass usage is against Google's guidelines.

Mind that this may not be the best way to get real press coverage - most
journalists and bloggers are unlikely to pick up your story from a press
release feed. If you want to get real press coverage, you might want to
approach journalists directly or via a HARO request.

Broken link building.

Broken link building is a technique of locating broken links (links that lead
to pages which no longer exist) on niche-relevant sites, and suggesting
alternative URLs to link to (ones that lead to pages of your site). Typically,
broken link building involves these steps:
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1. Find resource pages using keywords like suggested resources,
recommended websites, etc. plus keywords related to your niche, e.g. pet
care recommended sites.

2. Check the HTTP response for outbound links from these pages and find
links leading to pages with a 404 response code.

3. Contact the webmasters asking to replace 404 links with a relevant link to
your site.

To a large extent, the success of broken link building depends on the quality
of the new page you are offering in return for the broken links. Its content
needs to be relevant, and the page should preferably be an improvement
above the original link in terms of quality.

2. Start the search in LinkAsssistant. Now that you've selected the methods

of partner search you'll use and chosen the technique to start with, it's time to

get down to the actual search for potential links. In the LinkAssistant project you
Laak for

created and imported competitors’ links into, click &% pimere - Select Find sites by
keyword search as the search method, tick Enable expert options, and click Next.

Look for Generate = + Add @
Partrers Directary | - &

0

& Includ... o] 8] Find new link partners 'R (Backlink)
.PR: 3

Step 1: Select Partner Search Method

Please select a method LinkAssistant will use to search for new link partners for your website. Each

of the methods offered here gives you chances to find some new link partners you'd never thought
abour,

v [ [

Please choose your method of acquiring new link partners:

A

Find sites by keyword search

Here you will be able to enter some keyword or phrase - and easily find link parmers in your
business niche.

-
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3. Enter your keywords. Depending on the link building method you're using,
enter the keywords to find potential partners by.

To give you an idea of what keywords to use, here is an example: say, you own
PetCare, a store in Jacksonville that sells pet care products. See table below for
keywords you might want to use.

Mentions PetCare

Yellow pages & biz directories Florida business directories
Pet stores yellow pages
Jacksonville business association

Reviews Pet stores review
Compare pet stores in Jacksonville

Guest blogging Blog about pets
Press releases N/A
Broken link building Pets useful resources

Pet care recommended sites
Pet shops suggested links

4. Adjust the prefs for the search. After you've entered your keywords, choose
the search engines to look for link prospects in and set the number of potential
link partners to find (if you are not sure how many you are looking for, it's a good
idea to start with around 100). Skip Step 5 - simply press Next. At Step 6, check
the first, third, and last box and uncheck the rest — you won't need this info for
NOW.
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Step 6: Get Additional Partner Information

You can choose to acquire some extra partner info that will let you better choose high-quality link partners and
arrange links with them. However the more info you collect, the longer it'll take the software to collect results.

+ Automatically acquire title and description.
Tells LinkAssistant to try and find out the title and description of each URL it processes.

Acquire Google PageRank value and other search engine ranking factors.
Tells LinkAssistant to show you how “popular” a potential link partner is in major search engines.

« Try to acquire contact information.

Choose this option, and LinkAssisatnt will try to acquire emails of the prospective link partners. This might take a
while, and still the emails sometimes cannot be found (ex. site owners just don't specify them). In this case, you may
apt to use an option from the dropdown list below.

If cantact name cannot be found, use:  [Leave blank] =
If contact email cannot be found, use: .

Allow duplicated link partners.
Tells LinkAssistant to add all found link partners to the project, including those already present in it.

+ Get complete URLs.
Otherwise LinkAssistant will collect only top=level domains.

Hold on a minute, and LinkAssistant will come up with a list of pages. At Step 8,
select all URLs the software has found and click Finish. Your workspace should
now be populated with URLs of potential link partners.

5. Check the value of potential links. Select all records in your LinkAssistant
project, click © update , and select Update ranking factors. Choose factors
you'd like to update to determine the quality of the potential link (like Page and
Domain PageRank (or Moz's PA/DA), Link Value, and Domain age) and hit Next.
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Look for Generate =3 Email 4+ Add _J Remove

#  Includ... Partner Domain Backlink Page Verification Passed Page PR (Backlink)
L - nte e LS B e e Aaa (O T P BN NP E—— R . - oo- 3
[ NN | Update Ranking Factors
2
3 Step 1: Select Ranking Factors
4
Please choose which of your preferred search engines factors you would like to check now.
Hl . -

Selectall Select none

Sele... Ranking Factor
~  Domain Age
A4 Domain IP
Domain Google PageRank

Alexa Rank
w  Compete Rank in Compete.Com

&
1
2
3
4
5
Ol | [cscoumsocompecon
7
K

v DMOZ Listing
v Yandex Caralon listing (Domaind
=+ Add More Ranking Factors

20 Online Help k % Cancel

Examine the stats and pick pages you'd like to get links from. Delete the ones
that you decided against by right-clicking them and hitting Remove link partners.

6. Repeat for other link-building techniques. Go through the process again,
changing around the keywords to find partners by.

| Step 3: Get in touch with link prospects

Now that you have a list of pages you'd like to get links from, it's time to contact
the potential partners you found. Follow the steps below to learn how to
automate the process and maximize the efficiency of your outreach.

How-to: 1. Customize email templates. In Preferences -> Email Management
-> Edit Mail Templates, you'll find a bunch of ready-made templates that you can
customize. Pick a template that suits your niche and the nature of your request
(eg. Guest Posting Inquiry), and hit ./ to add some details about your website
and business to make the email more personal and engaging. You can also
create your own templates from scratch - just hit (+) to do that.
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2. Email potential partners. Select the partners you'd like to contact (make sure
you select partners that belong to the same partner group). Click Email , pick
the email template you'll send out to this group, and hit the OK button.

‘Ehs‘"" B3 Outbex

- Mail template Backlink (Reciprocal Link) Request [1‘._!
# Edt =

] PPartner Emal = Partner Domain
- i it s nitpidkolani comiseo-powersuite-eventhing-need-websites-seo.mmi -

From: Marketing Team <marketing@link-assistanl.com>

Ta: L LTI
Subject  Link Exchange Request
Hi,

I it looks like your site mentions our company. Would you mind
linking back to us?

Best regards,

| Step 4: Manage your links

Keep an eye on the links you've built as your link profile keeps growing.
Remember to regularly check that your links are in place, have the right anchor
text, and don't get under a Nofollow tag.

How-to: Verify links. To check on the links you've built, select them in your
LinkAssistant project and hit £ verify . Select Scan only current page and hit Next.
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A Lookfor Generate _ 4+ Add W Remove
Partners Directory B3 Verify - - < Update -

Includ... Partner Domain Backlink Page Verification Passed Page PR (Backlink)

Verify that link partners are still linking back

e @
| Step 1: Backlink Verification Settings

| Please choose how many clicks deep you would like to check each pariner's website. If you don't have the backlink
L page specified, the software may search several clicks deep, to find a link pointing to you.

Perform a deep scan:

Please set limits for the spider, 1o control the process of checking URLs. These semtings let you search for backlinks
on several or all pages of the partner's website.

Explore a specified number of clicks deep from the starting point. 2
Scan a specified number of web pages linked from the starting point. 20 =
No scan depth limits at alll (This may REALLY take a while.)

Check specified pages only:
Choose this option if you want to check only the backlink pages that you have recorded in LinkAssistant. If the links
y are not found on these pages, the software won't check any other webpages.

» 5can only current page.

| = | k™
|~ o | W | B | R

Once the verification is complete, right-click the header of any column in your
LinkAssistant workspace, select Verification Passed from the list of available
columns on the left, double-click it to add it to the list of visible columns, and hit
OK.

Workspace Name:  All partners

Available Columns: Visible Columns:
Entrance Date #
Anchor Text (Link to Partner) » | Partner Domain Column Width:
Image URL Backlink Page
- ”* | Partner Email
Man .
Contact Name Mave Up
| Status Move Down
Domain IP (Partner) Include In Link Directory
Minmain B0 (Bartnnr] Tane
+ Shrink columns to fit screen
Click this button to add a new filtering condition +

In the Verification Passed column, examine the verification status of each of your
partners. Look out for links that come back with a No status (these links are no
longer found on the backlink page), get under a Nofollow tag, or have wrong
anchors. When necessary, contact your link partners right from LinkAssistant (by
selecting the partner in your workspace and hitting = Email ) and shoot them a
message explaining your problem or request.
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Remember to regularly check your inbox in LinkAssistant’'s Email module, and try

to promptly respond to partners’ emails.

| Enjoy top rankings!

Congrats - you've set your link building campaign in motion! This is the last
step in our SEO Workflow series, so if you followed the instructions from the
previous guides, you should be starting to see your rankings grow very soon.
Do not forget that that all the work you've done requires maintenance though:
remember to track your rankings in Rank Tracker, regularly check your site
against all kinds of issues in WebSite Auditor, monitor your link profile’s growth
in SEO SpyGlass, and verify individual links in LinkAssistant.

Happy SEQing!
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